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Best of 
Clemson 
Hair South styles: a cut above the rest 
For third consecutive year, 
students choose local salon 
as having the best stylists. 
NAYLOR BROWNELL 
News Editor (Interim) 
Best Hair Place: 
O  Hair South 
©  Great Clips 
®  Charles and Al's 
©  Clemson House Barbers 
©  Head Hunters 
Clemson has many places for 
students to get styled, colored, cut, 
clipped or shorn, and students have 
chosen Hair South as their favorite 
salon. 
Hair South opened in 1983 and 
has served the community ever 
since. Frank Julian and his wife Lia 
founded the cuttery and can still 
be found in the shop assisting the 
seven other stylists. 
Julian said that customers like the 
atmosphere of professionalism that 
he and his employees constantly 
work towards. 
"We work hard at improving our 
skills," Julian said. "All of our styl- 
ists are professionally trained." 
Stylist Wendy Duemmel said she 
agreed that the great atmosphere in 
the shop garnered it the "Best in 
Clemson" title. 
According to Julian, Hair South is 
a "commission salon," meaning that 
the stylists work directly for Julian, 
rather than renting independent 
seats in the salon. He emphasizes, 
however, that he sees the stylists as 
his equals, and he works with them 
rather than above them. 
Julian used to work for Wella, a 
major manufacturer of hair prod- 
ucts, for a number of years before 
working in a salon for some cous- 
ins. A desire to run his own business 
encouraged him to open Hair South, 
and the salon has remained in the 
same location since its opening. 
Sixteen years ago the salon burned 
down, but Julian and his co-workers 
moved across the street to a vacated 
barbershop, where Loose Change is 
located today. Three months later, 
they were back in the building they 
occupy now. 
Julian said that Hair South is 
dedicated to color. Having worked 
as an educator for Wella, he had the 
opportunity to learn more than the 
average stylist about color, and he 
puts his knowledge to use. 
"What really separates us is about 
eight or nine years ago we really 
educated ourselves on color," he 
said. "We really have taken it to the 
next level." 
Hair South provides a variety of 
custom cuts for customers, which 
have led to some odd requests over 
the years. According to Julian, some 
of their clients are people who have 
tried to style or cut their own hair at 
home but failed. 
"We have a lot of experience in 
corrections," he said. 
Julian recalled the most memora- 
ble correction he ever had to make. 
A girl with naturally platinum- 
blonde hair had passed out drunk 
one night during spring break, and 
her friends had died her hair jet 
black. She came into the salon, and 
Julian had to turn her back into a 
blonde. 
Hair South customer Kristina 
Moore, a senior at Clemson, has 
been having her hair styled there 
since her freshman year. 
"They have the best service and 
products around here," Moore said. 
"The stylists are so friendly!" 
In the future, Julian plans on per- 
haps moving into his own building 
or opening another small location in 
Greenville. Either way, he empha- 
sizes that the shop will continue to 
provide quality cuts to the students 
and citizens of Clemson. 
Smith excels in classroom 
Communications lecturer 
defends title as Best 
Professor. 
KATHERINE 
Staff Writer 
Best Professor: 
O  Eddie Smith 
©  Marvin Doerr 
© Alton Smith 
©  Allen Swords 
©  Bobby McCormick 
Eddie Smith was voted Best 
Professor of 2004 in the recent Best 
of Clemson poll, but this is a title 
that is not new to him. He held this 
nomination in 2002 and then won 
Best Lecturer in 2003. A recent 
Tiger feature listed taking one of 
his classes as one of the "Top 50 
necessities of life before you flip 
the tassel." His funny stories and 
relaxed attitude make class fun 
for his students, and his attempts 
to form real interpersonal relation- 
ships with his students have given 
him lasting power. 
At the end of each class period 
at the beginning of fall semester, 
Eddie Smith invited small groups 
of his Communications 150 stu- 
dents to meet in the Student Union 
for coffee and conversation. Smith 
says he did this because he wants to 
get to know each one of his students 
STILL THE TOP: Eddie Smith wins best professor for third consecutive year. 
— he doesn't like running into his 
students in public and not knowing 
their names. 
With a single class that boasts 
almost 300 students, that's quite a 
difficult goal to achieve. 
"Oh, I love Eddie," sophomore 
Pre-Business   major   Chad   Hall 
said. "He creates an environment 
where you want to learn, with great 
examples." 
The atmosphere in his class- 
rooms makes Smith's students truly 
want to go to class. 
SEE SMITH. PAGE A4 
"SHEAR" SKILL: Hair South stylist Laura Lollio snips away at Megan Myers' 
hair Tuesday. Myers is a longtime Hair South customer. 
Students buy into 
marketing program 
Business, science majors 
dominate polls as marketing 
is named best major. 
HEATHER DOWELL 
Staff Writer 
The students have spoken, and 
they say: Marketing is the best 
major at Clemson University. 
The Marketing department at 
Clemson University is part of the 
College of Business and Behavioral 
Science. 
"We treat 
the students 
well and lis- 
ten   to   their 
Best Major: 
O  Marketing 
©  Nursing 
©  Communication Studies 
©  Biological Sciences 
©   Finance 
concerns, 
remarked 
department 
chair Dr. 
Gregory 
Pickett.    "We 
are very 
excited     and 
appreciative   the   students   have 
recognized this. We are happy to 
receive  that recognition  (of best 
major) from the students." 
The Marketing Department's 
web page provides a general pro- 
spectus of the degree. 
According to the site, the cur- 
riculum provides a broad range of 
marketing subjects, such as promo- 
tional strategy, marketing research, 
professional    selling,    marketing 
management and international mar- 
keting along with many other mar- 
keting and sales-relevant topics. 
According to the curriculum 
requirements for a Marketing 
degree, every student majoring 
in Marketing is required to select 
an emphasis area no later then the 
end of the second semester of their 
junior year. 
Emphasis areas available to stu- 
dents at Clemson include General 
(pre-law, pre-MBA), Service 
(banking, real estate, tourism), 
Technical and Sport Marketing. 
Layla Hakamiun is 
a senior Marketing 
major with an 
emphasis in 
Communications. 
"I plan on pursu- 
ing   something   in 
either   advertising, 
marketing  research 
or public relations." 
Hakamium      said. 
"I   enjoy   being   a 
marketing      major 
because   my   options   are   really 
open at this point, which is really 
great!" 
The department web site states 
that the curriculum, with either a 
general or specialized perspective, 
will provide the conceptual, quan- 
titative and analytical skills that are 
necessary for students to function 
in a dynamic business 
SEE MAJOR, PAGE A4 
BEST PLACE FOR LIVE MUSIC 
THE TIGEtT. 
Bands like the Blue Dogs (perform- 
ing tonight) have helped the Esso Club 
retain its title as the best place to see a 
live band, All 
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Sigma Chi tops list of most popular fraternities 
In close voting, students 
choose Sigma Chi as Best 
Fraternity. 
ASHLEY GALLOWAY 
Staff Writer 
The spirit of the Eta Psi chapter 
of Sigma Chi is as strong today as 
it was the day it was established 
at Clemson in  1977.    Through 
ideas  of diversity  and  brother- 
hood, Sigma Chi has become one 
of the most influential fraternities 
on  campus.     Seventy  brothers 
strong, with 20 fall pledges await- 
ing initiation, these brothers have 
a   strong   pres- 
ence throughout 
the      Clemson    ______ 
Community. 
Eta Psi started 
small like most 
chapters but 
quickly grew 
to be one of 
the largest and 
most influen- 
tial Fraternities 
on Clemson's 
Campus. One of 
the first chapter 
advisors, Leo 
Bidez,   can   be 
thanked for helping the chapter 
become what it is today. 
In 1983, he used his own 
money to purchase a house for 
the chapter and gave more money 
to make sure that the chapter 
would be successful, according 
to Clemson's Sigma Chi website. 
All of his effort, and the com- 
bined effort of all the brothers, 
have lead to a chapter that is one 
of the strongest at Clemson. 
The week of Oct. 18-22 the 
brothers of Sigma Chi could be 
seen sprinting all over campus, 
running from sorority members 
while raising money for their big- 
gest fundraiser, Sigma Chi Derby 
Days. 
This semester the Eta Psi 
chapter raised $10, 000 for the 
1 
Best Fraternity: 
O  Sigma Chi 
©  Sigma Nu 
©  Sigma Pi 
©  Pi Kappa Phi 
©  Kappa Alpha 
4 4 The diversity of Sigma 
Chi is what drew me 
into pledging ... I have 
discovered my best friends 
through Sigma Chi. 9 9 
DAVID PANCZYKOWSKI 
Member, Sigma Chi Fraternity 
Children's Miracle Network with 
the help of many of the sororities 
on campus. 
The Derby Days competition, 
one of the biggest Greek com- 
petitions   on   campus,   consisted 
of many events 
including a ban- 
ner competition 
between        the 
sororities,     the 
derby   chase,   a 
karaoke compe- 
tition,   a  bowl- 
ing competition 
and    a    dance 
competition. 
Through      this 
event  not  only 
did   Sigma  Chi 
raise money for 
the    Children's 
Miracle 
Network,   but   it   also   brought 
together    Greek    organizations 
across campus to illustrate one of 
their main characteristics: unity 
through diversity. 
"The diversity of Sigma Chi 
is what drew me into pledging," 
Brother David Panczykowski 
said. 
Sigma Chi was founded on the 
embrace of such diversity, and 
its brothers are united through a 
brotherhood which offers lifelong 
friendship and support. 
"I have discovered my best 
friends through Sigma Chi," 
Panczykowski said. 
The brothers are actively 
involved throughout campus and 
represent a broad spectrum of 
backgrounds and interests. Sigma 
CWKItST : 
FRAT-TASnC: Sigma Chi was voted the best fraternity on campus. The Eta Psi chapter is one of the largest 
Clemson and will be one of the fraternities to move back to the quad next year. 
Chi is represented in many orga- 
nizations on campus and was also 
voted best fraternity in 2000. 
"We are highly competitive in 
intramural sports," said Sigma 
Chi President Richard Hartke. 
"In the past few years we have 
won the soccer Intramurals and 
finished in the final four in flag 
football." 
The brothers stay actively 
involved on campus while main- 
taining a 3.1 collective GPA. 
The Sigma Chi brothers are 
also looking forward to their new 
spot in the quad. 
"We are in a different building 
but still in the old 'upper quad.' 
We've moved due to the fact that 
our new spot sleeps the second 
most amount of brothers in the 
new quad," said Hartke. 
The brothers are proud that 
they represent one of the largest 
fraternities on campus. 
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Want to Enjoy the Game... 
WITHOUT GETTING TOWED? 
A parking reminder for the Nov. 20, 2004 South 
Carolina Football Game @ 12 p.m. You MUST move all 
vehicles from Lots P3, P4, R2, R3 and Ri (rows 10,11,12) 
TWELVE HOURS (12) prior to the start of the football 
game. Please move vehicles by midnight on Friday, 
Nov. 19. 
Students who are required to relocate their cars may park 
from Friday evening until Sunday morning at the Fran 
Hanson Discovery Center (formerly known as the Wren 
House) at the Botanical Gardens. All vehicles must be 
removed from the Hanson center by noon on Sunday. IF 
the discovery Center Lot fills, overflow parking will be 
permitted on the grass at Kite Hill, near the Fire 
Department. All vehicles must be moved by 7 a.m. Monday 
morning. 
C.A.T. buses will provide transportation between the 
Hanson center, Kite Hill, the Hendrix Center and the 
Dillard Building. Buses will be operating: 
Fridays: 3 p.m. to midnight 
Saturdays: Two hours after the game until midnight 
Sundays: 9 a.m. to noon 
Auxiliary Student Patrol excort services will be available 
between midnight and 7 a.m. on Fridays and Saturdays of 
home game weekends. 
Thanks, 
Geary Robinson 
Director of Parking Services  
BMW drives to top 
>   , V       »       «       I       •       1       »       * 
Students vote German-based 
company as best co-op 
opportunity. 
ADAM THOMPSON 
Assistant News Editor (Interim) 
Best Co-ops: 
O BMW 
© Disney 
® General Electric 
© Bosch 
© Clemson Physical Therapy 
Imagine a job where you get 
to test-drive your dream car on a 
closed course, whipping the finely 
tuned roadster in and out of turns 
and opening it up on straight-aways 
— imagine that, and you'll get a 
pretty good idea of why a co-op at 
BMW Manufacturing Co. was voted 
Best of Clemson this year. 
BMW offers cooperative education 
programs and internships in a variety 
of areas, and for years, Clemson stu- 
dents have taken advantage of the pro- 
grams, spending semesters working at 
the company's facilities in nearby 
Greenville and Spartanburg. 
While industrial and mechanical 
engineering students help out with 
production at the plant, electrical and 
computer engineering students chip in 
on testing and analysis of the cars at 
a separate facility. Meanwhile, com- 
munications and finance interns work 
on project planning. 
Peter James, a computer engineer- 
ing senior, recently completed a co-op 
stint with BMW in Greenville and 
said he would recommend the pro- 
gram to other interested students. . 
For two summers and one spring 
semester, James lived in Greenville 
and worked at the testing and analysis 
center. He helped BMW engineers 
prepare and validate new models of 
the Z4 roadster and X5 sports activity 
vehicle, both of which are produced 
exclusively in South Carolina. After 
participating in a driving school, he 
was able to test-drive the cars on 
BMW tracks and test courses. 
James said that each semester he 
was one of about 20 interns, not all 
from Clemson, who worked very 
closely with BMW engineers. In 
January and February they were 
preparing new models for release in 
April, and in the summer they were 
preparing for the October release. 
"It was a valuable and enjoyable 
learning experience that has greatly 
influenced my future plans," he 
said. "My favorite part of it was the 
driving school and learning about all 
the preparation that goes into a new 
model release." 
James also said it was great to be 
working and living in Greenville and 
being so close to Clemson. 
"I could drive back here to Clemson 
and see friends for the weekend or 
even for an evening," he said. 
According to the BMW 
Manufacturing Co. Web site, other 
perks of a BMW co-op, include a 
generous salary, uniform stipend, free 
corporate housing, vacation time and 
paid holidays. 
"What attracts most people is prob- 
ably driving the cars or the good pay 
with a free apartment," James said. 
"They treat their co-ops well." 
The University's partnership will 
soon increase exponentially with 
the establishment of the Clemson 
University International Center for 
Automotive Research, a state-of-the- 
art facility set to be built in Greenville 
in the next year or two. 
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Verizon rings in as 
best cell provider 
Best Cellular Provider: 
O Verizon 
®  Cingular 
® Alltell 
©  Sprint PCS 
© Suncomm 
Cellphone provider 
dominates competition as 
best cellphone service. 
JOHN LUPTON 
Staff Writer 
The man roaming the country ask- 
ing "can you hear me now?" repeats 
himself so many times so students at 
Clemson won't have to. 
Maybe that is 
why of all the cell 
phone provid- 
ers in Clemson, 
Verizon Wireless 
has been voted 
number one. 
Verizon's local 
store is located 
on Clemson Blvd. 
just before the 
Anderson Mall. 
If   you    visit 
there, one of the representatives will 
present you with a large variety of 
options to fit your specific needs. 
One of the many great plans that 
Verizon features for its customers 
is   the   America's 
Choice       calling 
plan. 
This plan 
allows you to call 
any other Verizon 
customer in the 
country at any time 
for a flat rate of 
$59.99 per month. 
Domestic roaming 
charges are $.69 
per minute. 
The Digital 
Choice  plan  also    ^^^^^^^^ 
offers unlim- 
ited calls to other 
Verizon custom- 
ers and has unlimited nights and 
weekends for $59.99 per month plus 
$.20 per minute domestic and long 
distance calls and $.69 per minute 
domestic roaming. 
The cell phone provider also offers 
you the possibility of being able to 
browse the internet with different 
calling plans, and all plans come 
with the option of features like three- 
way calling, 411 connect, basic voice 
mail, call forwarding, call waiting, 
caller ID and text messaging. 
Verizon   phones   are   made   by 
Motorola, Samsung, Nokia, Kyocera 
and more. Each phone is subtly 
different to meet any individual's 
needs. 
The company's cell phones have 
features like color screens, and pic- 
ture and video messaging. 
You can  also personalize ring 
tones,   download   cool   wallpaper, 
check your email and download 
games with your Verizon cell phone. 
Verizon is the largest cell phone 
provider in the 
country      with 
over   40   mil- 
lion   customers 
nationwide. 
The compa- 
ny's own tests 
show that it has 
the fewest inef- 
fective attempts 
and lost calls 
of any national 
wireless net- 
work. 
This success comes from Verizon's 
ongoing commitment to live up to its 
slogan, "We never stop working for 
you." 
Verizon sends 
its network 
teams all over 
the nation with 
sophisticated 
telecommunica- 
tion equipment 
that makes 
over 300,000 
call attempts 
monthly. 
These test 
results are what 
Verizon bases 
its claim on 
that it has fewer 
ineffective 
attempts than 
any other national network. 
Verizon's website admits that its 
coverage is not perfect everywhere 
but boasts that it is "obsessed with 
bringing you the best." 
Laptop Magazine's May 2004 
edition said, "As far as quality goes 
Verizon is as definitive a winner as 
you can get." 
In the August, 2003 edition the 
magazine said, "Verizon has con- 
sistently outperformed Sprint PCS, 
so that should factor in to your deci- 
sion." 
£ £ As far as quality goes 
Verizon is as definitive a 
winner as you can get... 
Verizon has consistently 
outperformed Sprint PCS, 
so that should factor in 
your decision. ^^ 
Laptop Magazine 
Hallmark unwraps top honors 
TIGER JLUf 
Gifts & Flowers 
Would like to thank our customers for voting us 
Best florist for 2004 
Full service Florist & Gift Shop 
• Fr«sh, Silk, & Dried Flowers 
• Balloons 
• Unique Gifts & Accessories 
• Gift, Fruit & Gourmet Baskets 
• Celebration Baskets 
• Discounts to student organizations when we 
decorate for your special event 
• Area Wide Campus Delivery 
139 Anderson Hwy., Suite 130 
664-1927 
    1-800-833-2702 
Card store offers more in 
the form ofClemson-themed 
bangles and baubles. 
KELLY VALAITIS 
Staff Writer 
The holiday aroma and enchanting 
gifts overwhelm a person walking 
downtown by Hallmark. It is almost 
impossible not to walk into the store 
just to see the wonderful displays 
and knickknacks — no wonder it 
was voted the Best of Clemson Gift 
Shop. With Vera Bradley heavily in 
stock and Demdaco wooden angels, 
Hallmark's presence downtown is 
more than just a card shop for the 
Clemson community. 
Not only does Hallmark carry 
popular brands such as Vera Bradley, 
but it also sells Yankee Candles, the 
famous Hallmark greeting cards 
and other sentimental gifts such as 
Precious Moments. 
"We want to be a one-stop shop 
so anyone can get what they need 
instead of driving to Seneca, Easley 
or Anderson," said Terri Lee, Manger 
of three years. 
In addition to the national prod- 
ucts sold, Hallmark also focuses on 
the collegiate merchandise. Because 
Hallmark is located in the heart of 
Clemson, the color orange is very 
noticeable around the store. 
"The wine glasses or any of the 
Clemson items are wonderful for 
graduation presents and other gifts," 
said Lee. 
Before Hallmark was a major gift 
shop located on the corner of Keith 
Street, it was just a card store near 
Todaro's Pizza. In August of 1998, 
the store moved and became a major 
gift stop for Clemson residents. The 
owner, Jim Carr, resides in Atlanta 
and currently owns four other stores. 
Besides providing greeting cards 
and the perfect gift, Hallmark is also 
a United States Postal Office selling 
more than just stamps. 
"As of July of this year, we're a 
contract United States Postal Office 
distributing priority and first class 
mail but not international," said Lee. 
In fact, Hallmark provides a gift 
service where parents, grandparents 
or anyone can call Hallmark and buy 
a gift, have it wrapped and mailed to a 
student or Clemson resident. 
Hallmark is a great stop for gift 
wrap or gift bags, scrapbooks, sta- 
tionery, stuffed animals and with the 
holidays approaching, ornaments. 
"They are wonderful people who 
work there. I go in there very often," 
said Linda Hendricks, a frequent 
buyer at Hallmark as well as an 
employee at the BB&T Bank across 
the street. "They are always willing 
to help me find something I need and 
not to mention, the store is also very 
neat and pretty," 
Fellow   bank   employee   Stacey 
Richburg added, "I go in there at least 
twice a month. It's very convenient if 
you need a gift or a card." 
Hallmark has become an important 
element of the downtown atmo- 
sphere. It's not only affordable but, 
"we (Hallmark) look for quality ... as 
well as target everyone from college 
students to grandmothers," Lee said. 
Best Gift Store: 
O  Hallmark 
© The White Rabbit 
® Julep 
® Sassy's 
® The Beaded Tiger 
'assistant news editor (interim) 
STAMP IT: Hallmark's Esther Davis pauses while stocking a new shipment 
of Christmas cards. The store can now mail andrecieve cards. 
The PR CAMPAIGN 
Personal Responsibility 
WAYS TO PREVENT 
IMPAIRED WIVING 
1. Before you party, designate someone to stay substance free. Staying sub- 
stance free means no drugs or alcohol at all if you are driving. 
2. Eat a meal before drinking alcoholic beverages. Eating foods, such as meats 
& cheeses, that are high in protein can help slow down the absorption of alcohol in to the 
blood stream. 
3. Have an alternative plan of transportation in case your designated driver 
chooses to drink. Bring phone numbers of friends or family & some extra cash so you 
can get home safely. 
4. If you are hosting a party, provide non-alcoholic beverages & activities. 
Keep the focus of the party on fun versus getting drunk. 
5. Have safe rides home for your guests. Ask brothers, sisters, or neighbors if they 
would volunteer to stay sober & to drive guests home. 
6. Collect the car keys of your guests as they enter the party.  Exchange a 
beverage cup for keys & make it something fun. 
7. Have a plan to deal with intoxicated guests.  Designate someone to stay sub- 
stance free to safely remove guests who become disorderly & to help make sure no one 
drives impaired. 
8. If you are Intoxicated, call a cab. Ask others at the party if anyone else would like 
to share a cab ride home. 
g. Stay the night with a friend or get a hotel room. The passage of time is the 
only way to sober up. You may think it is expensive to get a room, but it is nothing compared 
to the cost of a DUI. 
10. Call a friend or family member. Getting home safely is the main goal; choose to 
be responsible & safe. 
11. Contact The Health Education Office for more information and 
I resources at 656-0141 
Source: Bacchus & Gamma Peer Education - www.bachhusgamma.org 
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SMITH FROM PAGE A1 
The students are not the only 
ones excited about class. Smith 
has turned down a career in 
the banking industry to be at 
Clemson teaching the art of 
Communication. He tries to make 
his students excited about the 
material as he teaches it, which 
he guarantees will make the work 
easier and more enjoyable. 
Students working on persua- 
sive speeches were told to pick 
a topic that they really cared 
about. He went on to tell a story 
about a woman in a past Anderson 
College (AC) class who made her 
whole speech about root rot in 
household plants, a speech which 
he remembers and repeats to this 
day because of her own deep inter- 
est on the subject. He teaches his 
students that an excitement for 
academics will always help their 
end grade. 
Along with his teaching styles, 
students love Smith for the 
effort he makes to get to know 
them on a personal level. Smith 
recruited three students to come to 
Pendleton on Halloween to act in 
a graveyard tour, invited students 
to a party being thrown for him at 
the Esso Club and asked students 
to come with him to his classes at 
AC to present their speeches. 
Even students who have never 
MAJOR FROM PAGE A1 
environment. 
"Marketing is the practical 
major, and something I can enjoy 
because I will get to interact with 
people. A degree in marketing will 
open up many different doors of 
opportunity in the business world," 
said junior Marketing major Greg 
Fenske. "I am also interested in 
getting a job with Nike, and mar- 
keting will be a good degree to 
have for that." 
Dr. Pickett commented, "We 
work really hard at tying industry 
into the classroom and provid- 
ing integrative examples for our 
students. We often use live cases 
analysis where companies' repre- 
sentatives come in and share prob- 
lems with students, and students go 
about the process of solving them." 
Dr. Pickett continued, "We have 
worked hard at providing opportu- 
nities for our students through our 
various functions. We host industry 
night, where companies come in 
and interact with our students. That 
is a great opportunity for them to 
get out and see the companies they 
may want to work for." 
Dr. Les Carlson, a Marketing 
professor with Clemson since 
1990, agrees. "I think that we 
have a number of dedicated faculty 
members to help students learn. We 
are trying to convey to them how 
we think marketing is an exciting 
major, and how we are glad they 
are here and we are dedicated to 
helping them find jobs." 
Marketing degrees are notori- 
ously versatile. Dr. Carlson com- 
mented on some of the ways 
to use a marketing degree, and 
they include: selling, retailing, 
work in advertising and many 
"business to business situations. 
The Marketing department's web 
site lists a few more alternatives 
to those majoring in Marketing: 
public relations, customer affairs, 
marketing research, new product 
planning, promotional manage- 
ment and physical distribution. 
Dew yeu lik to putt big, phat 
read serkles arownd 
gramatickal airors? 
If so, come be a copy editor for THE TIGER! 
Contact Caroline at editor@thetigernews.com! 
Support Clemson and show 
your school spirit by creating a 
Solid Orange" stadium when 
we meet South Carolina on 
November 20 at Death Valley. 
Log onto clemsontigers.com 
for more details. §olid#'# 
itf 11; 
III    1IIII   Mill 
CLEMSON' 
UNIVERSITY 
^^^^^^^^^^^^^^^^^^^ **^^^^^^^^^^^^^^^^^^^^^^^^^^T^?!!^^ 
been in one of Smith's commu- 
nications classes know his fun 
reputation. 
"Oh God, the legendary Eddie 
Smith," sophomore Management 
major Ben Foster said. "I've never 
had him, but I've heard a lot about 
him." 
Smith's accomplishments 
stretch beyond the classroom. 
In addition to his job offers in 
the banking industry, he spends 
extra time at Clemson mentoring 
students on future careers in the 
Communications field. 
The votes have shown that Eddie 
Smith remains the most popular 
professor on campus. Whether this 
honor is due to his teaching styles 
or the personal relationships he 
makes a point of forming with all 
his students, it seems that Smith is 
one professor that every student 
wants to meet. 
s u m m e r   in 
p aris   2005 ■ wuaift&i. Two 5-week 
PlHK'Mi   -     & French Immersion 
g&aKii,   •'     v ■         For Academic Credit 
~^Bw-. '   15T    ^«M    »*<   Other Special 
tell   ft'        Programs 
M   jj 
m j 
tjt    Km r Consult:   www.aup.edu 
Contact:   summer@aup.fi 
\l   '   -7, Paris Office: Tel.:   33 / 1 40 62 07 20 Fax:   33 / 1 47 OS 34 32 
' "   , |                           U.S. Office: 
»                   Tel.:   1 303 757-6333 
lax:    1 303 757-6444 
I HE AMERICAN UNIVERSITY of PARIS 
Spring Break in 
Panama City Beach, Florida! 
iSSlIsJli^ i 
800 feet of Gulf Beach Frontage 
2 Large Outdoor Swimming Pools 
Sailboat, Jet Ski & Parasail Rentals 
Lazy River Ride, Water Slide 
Huge Beachfront Hot Tub 
Volleyball • Suites up to 12 people 
Airport Limo Service 
LIVE BAND & DJ 
Wet T-Shirt, Hard Body & Venus S wi m wear 
Contests • World's Longest Keg Party 
WORLD FAMOUS 
TIKI BAR 
ltc-   SANDP1PE BEACOl 
Beach Resort & Conference Center 
B00.488.8828www.sandpiperbeacon.com 
HUNGRY FOR HI 
Tip-off the Women's and Men's Basketball season 
this Friday at Littlejohn Coliseum with a BBQ 
dinner. Eat and cheer on your Tigers to victory! 
Women at 5 p.m. vs. Western Carolina 
Men at 8 p.m. vs. Hampton 
BBQ dinner- 4:30 p.m. to 7:00 p.m. 
Remember to bring your 
Tiger One Card to use your 
meal plan or Paw Points and ' 
WEAR ORANGE! 
*Harcombe Dining Hall will be closed this night* 
Look for CAT Buses running from the Hendrix 
Student Center to Littlejohn Coliseum for 
ALL HOME GAMES! 
 -■....-   .,,, — 
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Alpha Delta Pi 
wins best sorority 
Best Sorority: 
O Alpha Delta Pi 
@  Kappa Kappa Gamma 
®  Delta Delta Delta 
© Zeta Tau Alpha 
© Chi Omega 
ADAM STEINBERG 
TimeOut Editor 
A new sorority has been crowned 
the best on Clemson's campus— 
Alpha Delta Pi. 
Alpha Delta Pi was founded 
May 15, 1851 at Wesleyan Female 
College in Macon, Ga., and lays 
claim to the title of being the first 
sorority ever. (They are technically 
the first "secret society" ever, but 
the ladies of Alpha Delta Pi would 
love to debate this minor detail.) 
The sorority's chapter at Clemson, 
Zeta  Nu,  was      
founded on 
Sept. 18, 1976. 
The chapter 
presently has 
207 current 
sisters, making 
it the largest 
Alpha Delta Pi 
chapter in the 
country. 
Alpha Delta 
Pi's win as best sorority comes due 
to its members who have great pride 
in the sorority, "which gets people 
to notice how great the sorority is," 
claims Zeta Nu president Patsy 
Snyder. Ms. Snyder also attributes 
the victory to the diverse group of 
members the sorority has and their 
involvement throughout campus 
organizations and activities. Alpha 
Delta Pi sisters can be described as 
girls who are "well-rounded, genu- 
ine and a strong group of girls that 
support each other," says Snyder. 
Members' involvement throughout 
campus organizations and activi- 
ties can also be attributed to the 
win, Snyder stated. 
In addition to having the larg- 
est chapter in the nation, the 
Clemson chapter of Alpha Delta 
Pi has owned the highest sorority 
grade point average on campus for 
two consecutive semesters —an 
astounding 3.4 GPA. 
With their success in the class- 
room, one might think that the 
ladies of Alpha Delta Pi never have 
time to socialize. However, that's 
quite off-the-mark. The sorority 
holds frequent mixers, including 
a "Crazy Christmas Mixer" this 
week where everyone dresses up in 
whatever Christmas costume they 
can find. There is also a semi-for- 
mal that is held in the fall, and the 
annual Black Diamond Formal is 
held in the spring in Anderson. The 
girls do not have all the fun, though; 
there is a Parents' Weekend dinner 
in the fall at the Madren Center for 
sisters and their families. 
Commitment to community and 
non-profit   organizations   is   also 
Thanks for 
reading! 
The Tiger 
staff would 
like to wish 
everyone a 
happy and safe 
holiday season. 
Woot! 
Derka Derka! 
essential to the sorority. Alpha 
Delta Pi supports the Ronald 
McDonald Home nationally, and 
the Clemson chapter helps fund 
the Greenville, S.C. branch. Last 
spring the sorority held its annual 
fundraiser that raised thousands 
of dollars. The group also takes 
part in other campus fundraisers 
and service projects including: St. 
Jude's Up 'til Dawn, Relay for Life 
and Campus Sweep. 
Not that the sorority needs any 
hardware to show off, but the ladies 
recently won the skit competition 
at Tigerama 
(with Sigma Pi), 
and they had 
three members 
place in the top 
10 of the Miss 
Homecoming 
competition. 
Not that 
anyone would 
need any other 
evidence to why 
they should consider Alpha Delta 
Pi as one of the premier sorori- 
ties, but the sorority really places 
weight on building "Friendships 
that last a lifetime," Ms. Snyder 
proudly said. It is evident that 
Alpha Delta Pi is a group of ladies 
dedicated to Clemson, the commu- 
nity and each other. 
Dates choose Pixie and Bill's 
KELLY GILLESPIE 
Staff Writer 
Not all men or dates are created 
equal. Neither are all restaurants. 
Where you take your date sets the 
tone and creates an impression. In 
Clemson, the dining choices are 
pretty cut and dry, but one place is 
a standout. Pixie and Bill's rated the 
top place to take a date, according to 
the Best of Clemson poll. 
Pixie and Bill's opened in 1971 
and is regarded as Clemson's 
original fine dining restaurant. "The 
restaurant's name has remained the 
same, because it has been a part of 
Clemson and recognized by alumni 
and locals," said Nick Carontzes, 
one of the owners since 1991. 
The menu has also remained 
relatively the same. "If something 
doesn't sell, we will take it off the 
menu," said Mr. Carontzes. "We 
haven't really changed it around 
because customers seem to like what 
we offer." 
Some of the most popular dishes 
at Pixie and Bills are crab cakes, 
prime rib, lobster bisque and crepes. 
"The recipes are either ones we have 
come up with or from the old Pixie 
and Bill's," said Mr. Carontzes. 
What Pixie and Bill's has going 
for them has worked in the past and 
continues to do so. It's perfect for a 
date or special occasion, attributing 
to its uniqueness and exceptional 
taste. The staff is knowledgeable 
and  attentive;  the atmosphere is 
romantic. 
"I think we are a good place to 
take a date because of our atmo- 
sphere — dim lighting, candles and 
it's not loud, more of a place you can 
concentrate on a person," said Mr. 
Carontzes. "It's comfortable, homey, 
especially this time of year with the 
fire place." 
If you're not ready to take the 
plunge for a romantic dinner, Pixie 
and Bill's also offers an excellent 
affordable lunch. The lunch menu 
features some of its most popular 
dishes — crab cakes and lobster 
bisque at a price comparable to any 
local restaurant. 
When going out on a date, you 
may be taking a gamble, but by 
choosing this restaurant, at least you 
know one thing is guaranteed — you 
will enjoy what you eat. 
For more information, visit their 
website at www.tigergourmet.com. 
Best Place to Take a Date: 
O  Pixie and Bill's 
® Calhoun Corners 
® Botanical Gardens 
®  Olive Garden 
©  Isaqueena Falls 
MA ZAFEROPULOS/STAfT 
WINE AND DINE: Pixie and Bill's offers an elegant dining atmosphere. 
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Clemson University Bookstore 
Hendrix Student Center 
Clemson, SC 29634 
reduction will be taken at register, promotion in effect 11/14-11/25, 
your campus bookstore 
simple, easy, convenient. 
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Gated Access for Security 
Clubhouse with Fitness Center 
Largest Swimming Pool in Clemson 
Stadium Seating Theater 
Business Center 
Tennis/Sand Volleyball Courts 
Security Systems 
Wood, Tile, and Carpet Flooring 
Oversized Windows for Bright Light 
All Appliances Included 
Minutes from Campus! 
i 
if Remax Foothills Real Estate 
864 654-3004 
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Frontage Road 
Clemson 
University / 
Stop by our office in the BiLo Plaza on Old Greenville Hwy for additional information. 
www.woodlandsofclemson.com 
j 
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Starbucks Coffee heats up beverage options 
BRANDON BILINSKI 
Staff Writer 
The only thing better than a direct 
I.V. feed of caffeine into the blood- 
stream is a good cup of joe from the 
world renowned/feared Starbucks. 
As this year's pick for best coffee, 
Starbucks has once again proven 
that its motto of "More Starbucks 
than gas stations per square mile" 
still holds effec- 
Best Cup 'O Coffee: 
O  Starbucks 
@ Java City 
®  Mojo's 
©  Loggia Latte 
©  Dunkin' Donuts 
tive. 
Starbucks cof- 
fee is right behind 
beer and gasoline 
as the third most 
consumed liquid 
by college stu- 
dents (I am well 
aware that this 
statistic is a bunch 
of malarkey, because I personally get 
only about one mile per gallon of 
coffee, while my car runs for 30 on 
one gallon of gas). The reason that 
Starbucks has blended and grounded 
its competition so well this year isn't 
the fact that they are giving every 
member of "The Tiger" staff his or 
her own Starbucks; it's because their 
coffee is the tastiest. 
There is a reason that in a city like 
Seattle, a place where coffee recently 
replaced water as the necessary 
beverage to sustain life, Starbucks 
emerged victorious over thousands 
of small coffee shops. Their unique 
blend of delicious beans and mind 
control chips implanted in babies 
create repeat customers who refuse 
to go elsewhere. 
If Starbucks were a woman, I'd 
kiss her on her sweet lips and then 
order a Venti Sumatra with a double 
shot of espresso. Not only do I not 
know what the heck a Sumatra is, 
I don't know what Venti means. 
Americans are 
just required to 
know that, in 
Starbucks world, 
tall means small 
and frappuccino 
means heaven on 
Earth. 
Quickly and 
surely, Starbucks 
will take over the 
United States government. People 
will begin spending star-bucks, 
and faucets will pour out breakfast 
blend instead of water. I personally 
will sign up for the secret service 
so as to take a bullet for my sweet 
caffeinated addiction if necessary. 
While some folks may resist at first, 
claiming that "insert hip coffee shop 
with a clever pun for a name here" 
has the most delicious blend, they 
will soon come around when they 
realize a Grande Caramel Machiatto 
Frappuccino only costs three bucks. 
Not only is that cheap, but they 
also can relish in the fact that they 
sounded Italian and hip without 
having any idea what was just 
ordered. Cafes such as "Cup of 
Joe Dimmagio," "Caffeinds" and 
"Sooner or Latte" will disappear 
when surrounded on both sides by 
equally huge and delicious Starbucks 
locales. Around Clemson, the choic- 
es for coffee are limited, and with a 
couple of locales on and off campus, 
Starbucks is simply the most preva- 
lent and tasty. 
Whether or not you agree that they 
are the best, one simply can't deny 
the intensity of Starbucks fans. I have 
a rough time starting a day without at 
least a cup of their coffee, and while 
Java City has a more convenien 
location for mid-day refueling, I feel 
like the Eye of Starbucks watches 
my every coffee buying experience. 
Maybe Starbucks is what George 
Orwell predicted as big brother for 
1984, but if their coffee is destined 
to rule the world, all I have to say is, 
"Bring on the apocalypse!" 
TALL OR GRANDE?: Local Starbucks in Bi-Lo offers both tasty beverages and unique snack options. 
Santa is watching.... 
Scabbard aid Blade, 7 Regiment 
K Company would like to say 
THANK YOU to those businesses 
and Student Organizations that 
sponsored the Scroll of Honor 
CXEMSCN 
CORP S * 
The Clemson Corps Student Athlete 
Allen's Creation Enrichment Program 
Kappa Alpha Theta       Women's Panhellenic 
Mayne Family Council 
Intra fraternity Council (IFC)       Hubbard & 
Mac's Drive In Young Pharmacy 
Dr. and Mrs. William Dukes      Judge Kellers 
The Galley 
Re staurant 
Fine Waterfront Dining 
And Nami Asian Bistro 
Great Pay Flexible Hours 
Only 12 miles from campus 
No Sundays Evenings Only 
NOW  HIRING! 
Apply in person at 
Portman Marina 
Lake Hartwell, Anderson 
287-3215 or 287-3211 
Tiger 
Mart 
offers 
goods 
VOLVO © LJEX3UL 
wars GARAGE 
Finally An Honest Mechanic 
Foreign Cars Love Us 
882-8888 
■>-■*■!   .   > 
HOKE HILL 
Staff Writer 
Tiger Mart located at 315 Old 
Greenville Highway, just outside 
of campus, has been selected as the 
Best Convenience Store by student 
voters this year. 
The Tiger Mart is a great place 
to get some coffee on the way to a 
morning class, a quick snack when 
in a hurry or a cold, refreshing bev- 
erage. Beer prices are as good as 
anywhere you will find in the sur- 
rounding area. 
Although there are several con- 
venience stores closer to campus, 
many students pass by this hot 
spot on their way from Clemson to 
Central. And others go well out of 
their way to shop there. 
Junior engineering major Tripp 
Mostertz visits Tiger Mart for a 
variety of items. "The snack and 
drink selection is awesome ... But 
I wouldn't recommend getting gas 
there. There is no pre-pay. I just 
stick to the six-pack of Yoo-Hoo 
and the king-sized pack of Jolly 
Ranchers." 
Although the snack and drink 
selection is its main attraction, its 
central location on Highway 93, 
just off of Highway 76, makes it 
a good choice for many other rea- 
sons as well. "It's a great place to 
stop," said junior engineering major 
Brandon Little. 
While the products offered at the 
Tiger Mart are not very different 
from their competitors, it is their 
service that sets them apart. All of 
the employees are friendly and help- 
ful and seem to genuinely care about 
their customers. Overall, the Tiger 
Mart fulfills the basic requirement 
that is necessary in this business- 
being convenient. 
Best Convenience Store: 
O Tiger Mart 
© Kangaroo 
® PlezU 
© Fast Point 
©  Lil'Cricket 
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TIGERWANTS 
100 Help Wanted 
200 For Sale 
250 Automotive 
300 For Rent 
350 Roommates 
400 Services 
450 Retail 
500 On Campus 
550 Events 
600 Greek Life 
700 Lost & Found 
800 Misc 
850 Travel 
900 Personals 
Monday - Friday 
9 a.m. - 4:30 p.m. 
Office Address 
ssifled; 
By Phone: (864) 656-2150 
By Fax: (864) 656-4772 
By Email: classified@thetigernews.com 
In Person: 315 Hendrix Center 
3 p.m. Tuesday Students: 
Other: 
25 cents/word 
50 cents/word 
Payment Meth ods 
315 Hendrix Center 
Clemson, SC 29634 
Cash, Check 
(864) 656-2150 • classified@TheTigerNews.com 
il!l    HELPWANTED 
Spring Break 2005 with STS, 
America's #1 
Student Tour 
Operator. Hiring 
campus reps. 
Call for group discounts. 
Info/Reservations 
1-800-648-4849 
www.ststravel.com <http: 
//www.ststravel.com> 
CASTING: TV series seeks 
people struggling with painful 
addictions- especially danger, 
videogames, steroids, promiscu- 
ity, plastic surgery. Also seeking 
troubled teens and desperate 
housewives, www.habitstv.com 
Help Wanted: Cashier for local 
restaurant during lunch hours 
Monday-Friday. Call 654-8158 
or 903-2753 after 5pm. 
Paid Internship: Sales and Mar- 
keting positions available for the 
Off Campus Meal Plan. Submit 
resume to hr@ocdn.com or call 
1-866-512-DINE for more info. 
2-5 hours/week. 
QUIT YOUR DAY JOB. 
Draw a regular paycheck from 
collegestudentsurveys.com 
"When you need more 
than just beer money." 
National Ad Groups pay $ for your 
demographic opinions. Yes, really. 
Get paid for your opinion (for a day...a 
semester...or for a year...) Watch 
movie trailers, fill out surveys. As 
many or as few as you like. On your 
time- Depending on how much you 
wnat to make that day. Tear out this 
ad-write it on your hand. It's not 
rocket science. Log on for the most 
flexible job you'll ever have, collegest 
udentsurveys.com 
III FOR SALE 
Daniel Square- Town- 
house & domain name for 
sale. Possession negotiable. 
www.DanielSquare.com 
http://www.DanielSquare.com 
1 1/2 year old HP Pavillion 
ze4325 Laptop AMD 
Athlon 2000+1.67GHz, 
256MB (RAM), 40BG Hard 
Drive, DVD+CDRW combo 
$650 (864-650-5940 
Nordic Flex Exercise Machine 
with accessories, $200 
5-String Banjo with case, $50 
Hohner Mandolin with case, 
$50. 
Call 650-3822 
300 F0RRENT 
APARTMENT FOR RENT- 
CLEMSON COURT II. 
5-min walk to campus. 
Pool, w/d, dishwasher, 
garage, wireless 
internet. Call Geoff 
828-337-0290 
RENT NEGOTIABLE! 
UTILITIES PAID! 
FURNISHINGS 
NEGOTIABLE! 
Two rooms for rent in nice 
house, walking distance to cam- 
pus. Rent by the semester. Seri- 
ous student preferred. Available 
now. Call Ken 864-654-4053 
Rooms for Rent 
Female, non-smoker non- 
drinker. Large living room, 
W/D, kitchen. 5 min. from 
campus. $350 month. Call 
864-419-0532 
College Students: 
A great, quiet atmosphere. 
15 minutes from Clemson. 
Farm House, completely 
remodeled, for rent to 3/4 
students. 4 Bedrooms, 3 Bath- 
rooms. $800/month for rent. 
Utilities & Water not included. 
Washer/Dryer, appliances, table 
and barstools are 
included. Please no smokers & 
no pets. We cut the lawn! 
House Available Soon! 
Call Catherine @ 304-2925. 
«*► 
U.S. AIR FORCE 
CROSS INTO THE SLUE 
THINK OUTSIDE 
FOUR PERPENDICULAR SIDES ON A 
GEOMETRICALLY SQUARED  BASE. 
It takes ingenuity, teamwork and a great deal of effort to pull off some of the high-profile 
engineering projects being done in the United States Air Force. Engineers who come aboard 
are immediately put on the fast track and have advancement opportunities typically not 
found in the private sector. From weapons systems and space station materials to the next 
generation of X-planes, whatever the project is, it's always fresh, always important and 
always cutting edge. If this sounds like something you might be interested in, visit our Web 
site at AIRF0RCE.COM or call us at 1 -800-423-USAF to request more information. 
©2DM Paid for by the'U.S. Air Force All rirjht5 reserved 
RENT AREA'S BEST 
HOUSE!!! 
4/5 BR, 3 BA, pool, gazebo, 
large yard, outdoor cooker, 
DirecTV, furnished entertain- 
ment room, hardwood floors, 
all appliances, W/D, +more! 
see http://dev.netmds.com/ 
house 
Wanted: Female Roommate 
Grad student or professional 
wanted to share 3 DBR, 1.5 
BA, completely furnished, 
non-smoking home located 1 
mile from Tillman Hall. Quiet 
neighborhood. Washer/Dryer. 
No pets. $400 month including 
utilities + security depost. Call 
650-0027. 
Roommate Needed 
@ Cross Creek! 
OCTOBER RENT FREE!! 
Rent $460/month includes 
utilities and W/D. Big room 
with own bathroom & walk-in 
closet. Call 864-940-9026 
Roommates Wanted! 
2 fern. Clemson students look- 
ing for 1/2 additional female 
roommates to share 4BR/4BA 
fully furnished aptmt. 
Rent $300 month 
50 in. Screen TV 
Bed/Dresser included. 
Call Andrea 864-639-2528 
Female Roommate Wanted- 
Nice house/quiet neigh- 
borhood. Washer/Dryer/ 
Dichswasher. Fast Internet. 
$250/month plus utilities. For 
more information or pics, visit 
http://people.clemson.edu/ 
~lwickli 
3 Bedroom, 1.5 Bath House. 
Washer/Dryer. Carport. 
Clemson/Central area. $650/ 
month. Available Ian. 1. 
888-7388 
Two Bedroom/1.5 Bath at Vil- 
lage Green, walking distance 
to college. Available in Dec. 
2004. $500/month. 
710-0514 or 888-8461 
Anderson- just off 
Clemson Blvd.! 
1BR/1BA, W/D connected. 
No pets. $360/month& 
$250/deposit. Call 226-7380 
for appt, 
Freedom! No roommates! 
Great Studio Apt. close to 
campus, heat pump, full 
kitchen, water included, eco- 
monical. $295/month. 
710-0514 or 888-8461 
2 Roommates Wanted! 
3BR/2BA House 
Walking distance to campus. 
Available in December. 
$233/month + utilities. 
Call Trent (803)320-4783 
HART'S COVE APT. FOR 
RENT-Brand New! 
SPRING 2005 Semester 
3 Bedrooms unfurnished- 
$365 + utilities. 
Call 330-284-2092 for info. 
EVENTS 
SKYDIVE! tandem skydive 
or learn to jump on your own. 
www.JumpRaeford.com 910- 
904-0000. Contact us today 
for details. 
Ill MISC. 
Spring Break 2005 
Challenge... find a better 
price! 
Lowest prices before Dec. 
17th, UP to 50 hours Free 
Drinks. Hottest Parties! 
Hiring reps- 
earn free trips and cash! 
www. sunsplashtours .com 
1-800-426-7710 
Unsecured Loans- Biz or Per- 
sonal. $5,000-$250,000. call 
864-787-5532 
TRAVEL 
SPRING BREAK! CANCUN, 
ACAPULCO, JAMAICA 
From $459+tax! 
FLORIDA $159! OurCancun 
Prices Are $100 Less Than 
Others! Book Now! Includes 
Dreakfasts, Dinners, 30-50+ 
Hours, Free Drinks! Ethics 
Award Winning Company! 
View 500 Hotel Reviews & Vid- 
eos At www.SpringBreakTravel. 
com 
1-800-678-6386 
BAHAMAS 
SPRING BREAK 
CELEBRITY CRUISE! 
5 Days From $279! Includes 
Meals, Port Taxes, Exclusive 
Beach Parties With 20+ Of 
Your Favorite TV Celebrities 
As Seen On Real World, Road 
Rules, Bachelor! Great Beaches, 
Nightiife! Ethics Award Winning 
Company! 
www.SpringBreakTravel. 
com 
1-800-678-6386 
\ 
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Cozy home relaxes 
ADAM STEINBERG 
TimeOut Editor 
If you are tired of living next to 
the bustling metropolis known as 
Clemson's campus, or you are just 
tired of living next to a noisy bar, 
Hart's Cove may be the place for 
you. "2 Miles from Campus and a 
World Away" is the slogan of this 
year's winner for Best Off-Campus 
Housing. 
The living complex, is situated 
on the waters of Lake Hartwell, just 
off Highway 123. Its location is 
"Hard to beat," claims Advantage 
Property Management (APM) 
owner Wallace 
Martell. APM 
handles the 
leasing of 
Hart's Cove, 
and Martell 
also manages 
the  homeown- 
Best Off-Campus Housing 
O  Hart's Cove 
©  Berkley Place 
©  University Village 
© The Reserve 
©  Tiger Town Village 
er s associa- 
tion for Hart's 
Cove. 
The goal for 
creating Hart's 
Cove was simple. 
"We wanted to try to take the best 
features of every apartment com- 
plex, including those in Clemson 
and other areas and put them into 
one package," claims Martell. 
Some of these features that 
were incorporated into Hart's 
Cove include: insulation between 
apartments, good floor plans and 
hallways in between rooms. These 
all help to reduce the noise level in 
apartments, as well. 
"Architecturally, Hart's Cove 
doesn't look like student apart- 
ments," claims Martell. The stone 
and wood materials that the build- 
ers use help the apartment complex 
blend into its natural surroundings 
on Lake Hartwell. 
In addition to having fantastic 
living quarters, Hart's Cove comes 
fully stocked with a variety of 
amenities. Each apartment comes 
with access to high-speed Internet, 
and there is even a computer lab 
for students who don't have access 
to computers. For those that love 
the water, there is a lake-swim 
platform on Lake Hartwell, and a 
pool for those who like their water 
sanitized. 
There is also a convenient fit- 
ness center for those who feel the 
urge to work out, and there is even 
a tanning bed on-site. For recre- 
ational use, the complex comes 
with its own volleyball court and 
billiards room. 
The Hart's Cove homeowner's 
association is committed to provid- 
ing students and renters the best 
possible living experience. After 
the first phase of Hart's Cove was 
completed last year, the builders 
took suggestions 
and complaints 
from residents 
about the new 
apartments. They 
then incorpo- 
rated these sug- 
gestions (mostly 
ideas for better 
floor plans) 
into the design 
of phase two, 
which opened 
this past August. There is also a 
regular maintenance staff that is 
constantly landscaping and clean- 
ing around the apartments. The 
goal for Hart's Cove is "Twenty 
years from now for it to look just 
like it does now," says Martell. 
It seems that Hart's Cove would 
be a no-brainer as the best off-cam- 
pus housing complex for Clemson 
students. With the best location of 
any apartments around Clemson, 
one can look to the north and see 
Lake Hartwell and the Appalachian 
Mountains, and then they can look 
to the south and see Memorial 
Stadium in Clemson. What could 
be better? 
For anyone interested in explor- 
ing Hart's Cove in person, there 
will be an open house at the com- 
plex sometime after Thanksgiving. 
Students will be able to come out 
and tour the apartments while 
enjoying free food and bever- 
ages. For information, contact 
Advantage Property Management 
at 864-654-3333. 
HmSBSMBBSm 
HOME AWAY FROM CAMPUS: Hart's Cove provides a scenic sanctuary. 
Suites: Best dorms bar none 
MICHAEL HUNLEY 
Assistant TimeOut Editor 
Looking for the best place to 
room on campus that's not only 
relatively new, but is also located 
just a few feet away from the Death 
Valley Stadium? 
Listen to the Clemson students, 
for they voted Stadium Suites the 
Best On-Campus Housing. 
Previously known as New West 
Campus, Stadium Suites, which 
was erected in 2001, appeals to 
students looking for the best that 
a residence hall can provide. The 
co-ed residence hall houses around 
300 upperclass students on four 
floors, with four students to a 
suite. 
"My favorite thing about 
Stadium Suites is that you have 
your own bathroom and (there are) 
big rooms," said resident Trent 
Nadeau, a sophomore in com- 
puter engineering.What sets aside 
Stadium Suites from the other 
suites on campus like McCabe and 
Best On-Campus Housing: 
O  Stadium Suites 
©  Manning 
©  Calhoun Courts 
©  Lever 
©  Lightsey 
Holmes is its fine, spacious 
accommodations. Each 
suite contains two rooms 
(each room is approxi- 
mately 15.5 ft by 10.5 
feet), which share a bath- 
room and three sinks. 
Each fully-carpeted 
room also contains sev- 
eral pieces of furniture 
for each resident, includ- 
ing a bed one can adjust 
into a loft, a shelf, a chest 
of drawers and a desk. 
But those aren't the only 
things that help make it 
so great. 
"I like the clean facil- 
ity, the room space, the 
beautiful view of the stadium ... 
It's like a hotel," said senior food 
science major Elizabeth Mills, an 
R.A. for the residence hall. 
Stadium Suites has services that 
help contribute to its comparison 
to a hotel — art work hangs on the 
wall in the lobby, and each of the 
four floors contain lounges where 
one can hang out, watch televi- 
sion or get together with a study 
group. The first floor also contains 
a computer lab (with free printing), 
a laundry room and a kitchen (with 
stove, oven, microwave and refrig- 
erator). 
However, Stadium still does not 
allow smoking in its rooms, but 
there are several courtyards desig- 
nated for smokers. 
MI6HAEL HIlkLEY/aSSISWKT TlMEOlrf bxfUi 
STADIUM'S SWEET: New dorm proves popular. 
Yet another perk, the residence is 
also near Fike Recreational Center 
and the R-2 parking lots, with 
Death Valley looming next door. 
The view of the Stadium is good 
enough so that students can stand 
on the first floor balcony and get 
a decent view of a game (they can 
certainly hear it well enough, too). 
Elizabeth, however, found a sin- 
gular reason on Stadium's success. 
"It's the people — they're 
always friendly, willing to help 
each other ... as an R.A., it's the 
residents and the friendly staff," 
said Elizabeth. 
If you're interested in a place to 
stay next year, but will only settle 
for the best, be sure to check out 
Stadium Suites. 
Hot 98.1 FM transmits hits 
CHAITRA CHELUVARAJU 
Staff Writer 
Carolina's new number one hit 
music station is also Clemson's new 
hot radio station! The radio station 
Hot 98.1 has been chosen as the 
best radio station in Clemson. 
Hot        98.1, 
Best Radio Station: 
O  98.1 FM 
©  93.7 FM 
©   93.3 FM 
100.5 FM 
101.1 FM 
® 
which plays the 
latest songs and 
a whole number 
of hits 24 hours 
a day, is a part of 
the Cox Radio, 
Inc., which is 
the third-largest 
radio broadcast- 
ing company 
in the United 
States and is also the largest pure- 
play radio station group, based 
on revenues. The Cox Radio is 
involved with 67 FM stations and 
11 AM stations. 
So, what makes 98.1 so popular? 
The reasons seem to be latest hit 
music and less DJ-ranting time, 
along with the fact that a lot of 
people like rap/hip-hop. The sta- 
tion also plays its own amusing 
remix versions of some songs like 
"Locked up" and "Welcome to 
Atlanta." The DJs Taylor Scott and 
Murph Dawg often have tidbits of 
the latest gossip to discuss. 
Apart from playing 50 minutes of 
hit music every hour (thank God for 
small mercies like these!) we can 
also listen to "Hot 9@8," which 
features the top nine most requested 
songs hits of the day, everyday at 
8 p.m., and listeners can request 
songs for most of the day. Weekend 
shows include "The Sleaze" and 
usually plays a house party with DJ 
Scientist. 
98.1 also 
organizes a lot 
of parties with 
DJ        Scientist 
at various 
locations        in 
and around 
Greenville. 
They are also 
involved with 
a number of 
shows and con- 
tests connected with them. "I am 
the new hot 98.1" is a way to join 
their email-database and receive 
their newsletter. Hot 98.1 conducts 
regular feedback surveys from lis- 
teners through email, too. 
We got to talk to Fisher, the 
Program Director as well as the RJ 
at Hot 98.1. Here are some excerpts 
from the interview: 
Tiger: When did the hot 98.1 
start broadcasting? 
Fisher: We are three years old 
now. It started in 2001. 
Tiger: Why does hot 98.1 play 
only Rap/hip hop music? Is there a 
particular reason for that? 
Fisher: It's the format we chose. 
We thought that it would be the best 
type of music for this area and we 
would get the best response. The 
market for this music was good 
here. 
Tiger: What do you do to improve 
your station? 
Fisher: We constantly update our 
music to bring the latest hits. We 
also include listeners in our shows. 
We also have a lot of contests. 
Tiger: You are also the Program 
Director for the station. What do 
you think are the reasons for the 
station's success? 
Fisher: I think that we have, as a 
whole, a good product. We are best 
at what we do, and we take pride in 
our station. We are a big family out 
here. I think that if we take pride 
in what we do, and we put out our 
best, it makes it a success 
Tiger: What do you enjoy most 
about working for Hot 98.1? 
Fisher: The fact that we entertain 
people, wherever they are. They 
may be sick, at home, driving 
around or coming from their girl- 
friend's place. Just the fact that they 
can hear us wherever they are. 
Tiger: Are you going to have 
any events in Clemson in the near 
future? 
Fisher: Yes, we are planning an 
appreciation concert. We haven't 
finalized anything yet. We did 
organize a concert in 2002 featur- 
ing Ludacris and the Dave Chappell 
show in 2004. It's time we did 
something in Clemson! 
Monterrey's delights with dishes, festive music 
MICHAEL HUNLEY 
Assistant TimeOut Editor 
It's late at night. You're starving. 
Harcombe and Schilleter are closed. 
You don't feel like any of the selec- 
tions in the Hendrix's food court, 
and you're craving Mexican food 
— good Mexican food. 
You're out of Pepto Bismol, so 
Taco Bell is out of the question. 
What to do?Fear not! Monterrey's 
Mexican Restaurant is the answer. 
Fast, delicious and affordable, 
Monterrey's has quickly become a 
campus favorite, made even more 
evident by the restaurant being 
voted Best International Restaurant 
by the Clemson student body. 
Monterrey's has all the favorite 
dishes that one has come to know 
and love from a Mexican restaurant. 
Whether it be a taco with a soft- 
shell, a burrito with beans on the 
side or an enchilada with rice, this 
restaurant has it all. 
And don't forget the chips and dip 
— one can fill up on those alone! 
In  accordance  to the  fact that 
college students usually live on a 
(very) tight budget, Monterrey's has 
a menu with 
many specials 
that       won't 
cause        one 
to    take    out 
another     stu- 
dent loan. 
Items like 
the Lunch 
Specials have 
a full meal at 
a reasonable 
price while also 
for your buck — 
chose  from  a 
Best International 
O  Monterrey's 
© China Wok 
©  Uptown Sushi 
©  Pancho's 
©  Los Bravos 
Restaurant: 
giving you more 
- the customer can 
list that combines 
items or gives you double an item 
(Want two tacos? Ok. Want a taco 
and a burrito? No problem!). 
Senior accounting major Lynsey 
Parker goes to Monterrey's often for 
several reasons. 
"It is conveniently located near 
my house, and the food is really 
good," said Lynsey. 
The restaurant has begun to be 
known for its delicious alcoholic 
beverage collection, 
including      tequila 
and margaritas 
— but be advised, 
Monterrey's takes 
its valid I.D. rule 
very seriously. 
So for your des- 
ignated drivers, they 
also serve Coke and 
other soft drinks. 
"My favorite 
drink at Monterrey's is the Frozen 
Strawberry Margarita. 
It's fruity and girly, but still has all 
the alcohol in it," said Lynsey. 
The friendly and attentive ser- 
vice help create a truly pleasurable 
atmosphere, and the Mexican music 
in the background is toe-tappingly 
good (no matter how bad 
things get, Mexican music 
always cheers things up). 
Also, make sure you 
place yourself in the des- 
ignated Smoking or Non- 
Smoking area, because 
smokers can bother those 
gorging on their Mexican 
deliciousness. 
So if you are ever in the 
mood for some well-priced 
margaritas and enchila- 
das (and don't forget the 
kickin' Mexican music), 
take the short drive over to 
Monterrey's and spice up 
not only your dinner, but 
your night. 
They are Located at 139 
Anderson Hwy, and for 
more information about 
Monterrey's, they can 
be reached at (864) 654- 
1005. 
ONCE UPON A TIME IN A MEXICAN 
RESTAURANT: A couple enjoys the traditional 
fare found at Monterrey's  
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Esso Club defends best live music title 
Best Live Music: 
O  Esso 
©  Explorer's 
® The Joint 
©  Ground Zero 
©  Littlejohn Coliseum 
at the Esso Club, the audience 
gets a chance to stand up close to 
the band, and it provides a unique 
feeling for the musical experience. 
"I think the best thing about the 
Esso as far as music is concerned is 
the porch — a lot of Clemson stu- 
dents can identify with the porch," 
Ostwalt said. 
"It has a kind of agricultural 
feel to it, which a lot of Clemson 
students can identify with... to me, 
the porch symbolizes so many good 
times I've had here... you aren't 
going to get that same feeling 
everywhere else," said Ostwalt. 
The Esso Club has been a staple 
in Clemson's music scene for what 
would seem like ages. It was even 
the birth place of Spittoono, a music 
festival put on by the Redneck 
Performing Arts Association. The 
first Spittoono was held in 1980 
at the Esso Club, and when the 
event became popular enough to 
outgrow the size of the bar, the fes- 
tival moved to the National Guard 
armory on Highway 76. 
The Esso Club underwent some 
changes in 2003, with refurbish- 
ment on the inside of the bar, as 
well as an upgrade to the porch 
which included the addition of 
outdoor speakers. Liquor and food 
are now sold at the bar. Daily lunch 
specials include a variety of meat- 
and-three items. 
The Blue Dogs will perform 
at the Esso Club on Friday night 
and Bad Creek will perform 
after Saturday's Clemson-South 
Carolina football game at Death 
Valley. While Friday's show has a 
five dollar cover charge, Saturday's 
show is free of charge. 
C-L-E-M-ESSO-N: The Esso Club was voted the best place to hear live music for the second year in a row by Clemson 
students. The stage at the Esso hosts many local bands, such as the Blue Dogs and Jupiter Coyote. 
Historic bar brings Tiger 
fans together from yesterday 
and today. 
ROY WELSH 
Staff Writer 
Voted "Best Place to See Live 
Music," the Esso Club was estab- 
lished in 1933 and has South 
Carolina's longest continuous beer 
license. Originally a gas station, the 
folks at the Esso Club began selling 
beer after prohibition ended, and 
while the gas station shut down 
long ago, the Esso has been serving 
beer ever since. 
The Esso Club has long been 
known  as  a  sports  bar,  and  its 
atmosphere makes it particularly 
endearing for its patrons. 
The bar certainly has a down- 
to-earth, local feel, and it has been 
forever popular with both Clemson 
students and professors. "I'm a 
traditionalist," says Matt Ostwalt, 
a fifth-year Clemson student who 
does promotional work with the 
Blue Dogs. 
"You can't talk about Clemson 
sports without talking about the 
Esso — if you can't get tickets to a 
game — you can go to the Esso and 
almost get the same feeling when 
you are there as you get when you 
are in Death Valley," said Ostwalt. 
And this atmosphere doesn't 
seem to just rub off on the locals. 
The bar was recently named by 
ESPN as "One of the Top Twenty 
Places to be on Game Day," and the 
wooden bar surfaces are even made 
from old bleachers at Death Valley. 
Radio personality Mark Packer 
generally hosts an annual install- 
ment of his weekly tailgate show, 
"Southern Fried Football" from the 
Esso Club. 
While the Esso Club is known as 
a welcome sight for Clemson fans 
that are looking for a cold one to 
quench their thirst, the bar is also 
known for hosting live music. 
Bands play on the deck at the bar's 
front parking lot, and common acts 
include local favorites such as the 
Blue Dogs, Jupiter Coyote and Sol 
Driven Train. 
With bands playing on the porch 
HA ZASEROPULOUS staff 
CHEERS: Patrons of the Esso Club enjoy lunch at the bar while taking a load 
off from the stresses of everyday life. 
Bi-Lo named area's favorite grocery store 
Clemson-themed market 
offers students opportunity to 
pay with Tigerstripe. 
CARISSA DONGES 
Staff Writer 
Trips to Bi-Lo grocery store have 
become a tradition for most Clemson 
students due to the store's wide 
variety of fresh foods, frozen foods, 
endless beer supply and tailgate 
essentials. 
As soon as you enter the Clemson 
Bi-Lo, you cannot help but notice the 
assortment of Clemson University 
paraphernalia hanging from the ceil- 
ings, on the walls and even on the 
sliding doors. 
Bi-Lo has made itself Clemson's 
No. 1 grocery store by a landslide. 
As students pack into the grocery 
store day after day, Bi-Lo certainly 
has their hands full with keeping 
the shelves stocked for our endless 
cuisine necessities. 
Also, recently the store has begun 
accepting Tigerstripe as a form of 
payment, bringing even more shop- 
pers from Clemson. 
Bi-Lo also offers Clemson students 
job opportunities. Many students 
have found the local grocery store to 
be a perfect fit for their school job; 
not only are the hours flexible for 
students, but the store is also conve- 
niently located right down the street 
from campus. Since Bi-Lo is open 
24 hours a day, there are plenty of 
shifts available for students looking 
to make some extra cash. 
As if having a state of the art gro- 
cery store was not enough, they also 
installed a Starbucks. Starbucks is a 
great stop for a quick coffee break or 
a well needed espresso to keep you 
going after pulling an all-nighter. 
Starbucks offers one of the largest 
assortments of coffee, latte, cappuc- 
cino, and so on. 
Best Grocery Store: 
O  Bi-Lo 
© Wal-Mart 
®  Publix 
© Winn Dixie 
©  Ingles 
Bi-Lo sells all the essentials for 
the perfect football tailgate party. 
With just one stop at the gro- 
cery store, you can find just about 
anything with the Clemson name 
— like fold out chairs, t-shirts, 
hoodies, banners, hats, cups and 
plates. They also carry already 
prepared dishes and platters that 
save a lot of time and energy on 
our coveted game days. 
On top of all the good that Bi- 
Lo does for Clemson students, 
they also do great deeds for others 
throughout the country. The Bi-Lo 
Corporation has created various 
charity programs that benefit 
numerous schools throughout the 
southeast. 
Any Bi-Lo shopper can make 
a contribution or small donation 
to help their local school. Bi-Lo 
also holds a yearly golf classic to 
benefit various charities and non- 
profit organizations. 
Since its inception, the Bi-Lo 
Charity Classic "has contributed 
nearly $22 million to nonprofit 
organizations in Bi-Lo's four-state 
operating area of South Carolina, 
North Carolina, Georgia and 
Tennessee. 
The tournament reached an 
incredible milestone in 1999, 
raising a record $2 million and 
expanding its beneficiaries to 
more than 350 nonprofit organiza- 
tions dedicated to hunger relief, 
educational opportunities and the 
health and well being of children. 
SELL HIGH, BUY LOW: The Bi-Lo store on Highway 93 just off campus offers many options for students to fulfill their 
grocery shopping needs. The store is the leading seller of kegs of beer in the United States. 
The 2004 tournament broke all 
records raising more than $3.7 
million dollars for the benefit of 
more than 400 charities. For more 
information on ways to contribute 
or information on the golf tourna- 
ment, visit Bi-Lo's official website 
at Bi-Lo.com. 
Lenita Dihl, the store manager 
at Bi-Lo, was extremely pleased 
to hear that her store was voted 
No. 1 by Clemson University stu- 
dents. She commented on the loyal 
following that the store has among 
students. 
"This Bi-Lo was really built for 
Clemson, and we are very proud 
of Clemson students," said Dihl. 
"They are the best customers, 
and we are very supportive of the 
teams at Clemson. The students 
are a big part of our business here, 
as well as the locals. We have 
College Thursdays where every 
Thursday, students and faculty of 
Clemson University receive ten 
percent off all their groceries. 
The store alone is decorated for 
Clemson University. This is the 
grocery store of Clemson." 
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$1,000 
Second Prize 
$1,500 
first prize 
$500 
Third Prize 
The Robert J. Rutland Center for 
Ethics 
Announces the 4th Annual 
.1. Barton, Jr. Ethics Essay Scholarship 
Competition 
Open to all Clemson University undergraduate students 
The J.T. Barton Jr. Ethics Essay Competition is linked to the 
Presidential Colloquium and summer reading program. The 
Colloquium topic this year is "Patriotism, Politics, Protest." 
ii What sorts of actions are justified in the 
context of the war on terror?" 
NEED HELP WITH YOUR PAPER? COME TO A WORKSHOP! 
Held at the Roy and Mamie Pearce Center for Professional Communication 
Class of 1941 Studio for Student Communication 
NOV. 16,2004       2:30PM-3:30pm   ISSUES DISCUSSION Prof. Andrew Billings 
NOV. 30th, 2004   3:00pm-4:00pm    DRAFT RESPONSES    Prof. Michael Neal 
DEC. 1, 2004 2:00pm-3:00pm    DRAFT RESPONSES    Prof.Morgan Gresham 
You might choose to focus on one of these: 
• Torture/interrogation of enemy prisoners 
• Invasion of sovereign nations 
• Indefinite imprisonment without trial or access to an attorney 
• Protests and/or public questioning of current policy (by, for example; lawmakers) 
The deadline for submissions is 
4:30 PM Friday, December 10, 2004. 
Bring submissions to the 
Department of Philosophy and Religion, 126 Hardin Hall 
Please view Instructions/Resource materials are available at the 
Rutland Center website 
http://www.clemson.edu/caalVrutland/barton0405.html 
For additional information send email queries to RutlandCenter(a)Clemson.edu 
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Tommy Bowden 
named best coach 
by student body 
Football coach has led team 
to five straight postseason 
bowl berths. 
KEVIN M. BARNES 
Staff Writer 
Head Football Coach Tommy 
Bowden has been selected as 
the Best Coach for The Tiger's 
Best of Clemson issue by the 
student body. When Clemson was 
selected for the Chick-fil-A Peach 
Bowl last year, it meant that the 
Tigers would be making their fifth 
straight bowl appearance. 
Coach Bowden is the first coach 
in Clemson and ACC history to 
lead their team to five straight 
bowl appearances. 
In 2003, Coach Bowden was 
named ACC Coach of the Year 
in 2003, the second time he 
has earned the honor while at 
Clemson. A breakthrough by the 
Tigers late in the season, featur- 
ing wins over No. 3 Florida State 
and No. 6 Tennessee, puts "The 
Finish" in 2003 among Clemson's 
all-time terrific seasons. 
The 2004 campaign, an emo- 
tional rollercoaster for Tiger fans, 
started slow with a 1-4 record, 
but a four game winning streak 
brought bowl aspirations back to 
life. 
A tombstone game victory on 
the road against Miami in the 
historic Orange Bowl showed 
the potential this Clemson team 
has when they are clicking on all 
cylinders. The offense, defense 
and special teams all earned the 
tombstone that will be placed at 
the entrance to the practice field 
to commemorate the big win on 
the road. 
When Coach Bowden came 
to Clemson in 1999, he inher- 
ited a team that struggled to a 3-8 
record. Since then the Tigers have 
a combined 38-24 (.613) record 
under Tommy Bowden against 
competition that makes Clemson's 
strength of schedule consistently 
among the top 10 most difficult in 
the country. 
Bowden has produced success 
off the gridiron as well, produc- 
ing the top GPA in the history of 
the program. Three players earned 
Academic All-Conference awards 
from the ACC and now Clemson 
players regularly complete gradu- 
ate-level work during their ath 
Best Coach: 
O  Tommy Bowden 
© Jack Leggett 
©  Oliver Purnell 
©  Bobby Bowden 
©  Danny Ford 
letic eligibility. 
The experiences Clemson 
players have during their time in 
Death Valley is growing to include 
academic enrichment, personal 
development, career services and 
athletic achievement. 
Coach Bowden was pleasantly 
surprised when presented with the 
award, citing Clemson student's 
passion for their football team: 
"The biggest recognition we get 
from students is on game day 
when they wear orange and make 
a lot of noise. This is a great place 
for fan involvement and the stu- 
dents are a big part of that." 
Starting quarterback Charlie 
Whitehurst emphasized how 
Coach Bowden got his players 
ready for the mental aspects of the 
game: "Going up against Carolina, 
this week his job is pretty easy as 
far as motivation, but he's good at 
it. I think he prepares us. He really 
drills it into us that you have to 
get yourself ready to play. He's 
really good on the mental aspects 
of the game and getting us in the 
right frame of mind to go out there 
and make plays." 
Bowden is now 4-1 against 
the much-hated Gamecocks, and 
engineered a 63-17 beat-down of 
South Carolina last year down in 
Columbia. 
This weekend the Tigers will 
take on the Gamecocks for the 
102nd time, and Coach Bowden 
will be working to get to a bowl 
for the sixth year in a row. 
While Bowden has no ques- 
tion had his ups and downs at the 
helm of the football program, it is 
apparent that his efforts have not 
gone unnoticed. 
All eyes in the state of South 
Carolina will be focused on Death 
Valley as Coach Bowden directs 
quarterback Charlie Whitehurst 
and rest of the football team 
toward a victory. As 2004's Best 
Coach here at The Tiger, you can 
rest assured that the 85,000+ fans 
in the Valley will be cheering him 
on the whole way. 
LONGHORN 
STBAKHOU«aC 
LongHorn Steaks is now hiring 
energetic people to join our team. 
Cooks  •  Prep Cooks • Dishwashers 
We pay high kitchen wages! 
Host/Hostesses  •   Servers 
Bartenders 
Our high check averages 
equal great tips I 
LONGHORN STEAKHOUSE 
OF ANDERSON 
3730 Clemson Blvd. 
Anderson, SC 29621 (864) 224-2 lOO 
fax: (864) 224-2145 
Bad Apple raises the 
bar on Tiger nightlife 
Downtown bar is a 
center of Thursday night 
festivities for students. 
MIKE GILL 
Staff Writer 
Clemson University students 
have chosen Bad Apple as their 
favorite bar in 2004, and who 
can blame them? The Bad Apple, 
which opened its doors in 2002, is 
everything students look for in a 
college bar. 
The College Avenue location 
of the bar makes it accessible to 
everyone in the area, and its lively 
weekend atmosphere and great 
drink specials have Clemson stu- 
dents hooked. 
Clemson senior Steve Pyzik 
remarks, "I'm not surprised Bad 
Apple got voted Clemson's best 
bar. It's always packed in there, 
and the bartenders do a great job of 
handling the crowd." It's apparent 
the majority of Tigers agree. 
While there are many outstand- 
ing bars in the Clemson area, few 
if any have the lively atmosphere 
of Bad Apple. Walking into Bad 
Apple is a lot different than walk- 
ing into most bars. 
The first thing you notice when 
heading into the bar is that it looks 
a lot more like a party than it does 
a bar. Having one long bar with a 
large open area before it creates a 
much different environment than 
you'll usually get, and that's a big 
reason Bad Apple's so appealing 
to people. 
Best Bar: 
O Bad Apple 
© Tiger Town Tavern 
® Esso Club 
® TD's 
© Loose Change 
How can an article be written 
about Bad Apple without talk- 
ing about the bar on a Thursday 
night? 
Most students will agree that 
there is no better place to be on 
a Clemson Thursday night than 
the Bad Apple. The crowd usually 
takes a little while to fill the place, 
but by midnight the bar is always 
energized and everyone is looking 
to have a good time. 
The fact that there is usually live 
entertainment and there are always 
at least three bars set up make 
students flock to the Bad Apple 
for Thursday night and for most 
nights for that matter. 
The bar hosts mixers for nearly 
every Greek organization, and has 
a great setup for these types of 
events. 
As far as value is concerned, 
alcohol prices are cheaper than 
the average bar at the Bad Apple. 
Earlier this semester, Budweiser 
gave away free beer and apparel as 
part of a promotion at the bar. 
Clemson is the type of school 
that no matter what Greek orga- 
nization you're a member of or 
what team you play on, Clemson 
students always come first. The 
Bad Apple brings together just the 
right blend of all types of people to 
create an atmosphere that is second 
to none in Clemson's nightlife. 
That togetherness is part of what 
makes the Bad Apple so appealing 
to students. No matter what night 
of the week you head to the bar, 
you are bound to see a little bit 
of everything that Clemson has 
to offer. 
Clemson kids seem to like that 
change of pace, and Bad Apple 
does a great job of attracting 
everyone. 
The Bad Apple beat out some 
impressive competition in becom- 
ing Clemson student's favorite bar. 
Bars such as old favorites Tiger 
Town Tavern and the Esso Club 
have been around Clemson much 
longer, and are both considered 
among the top college bars in the 
country. 
Those great places bring differ- 
ent things to the table than Bad 
Apple does. 
While Tiger Town and Esso are 
clad entirely in Orange and White 
and are the classic favorites of 
Clemson alumni, Bad Apple is 
more of a student's bar. 
In a small town already packed 
with places such as these and 
many more, it takes a lot to open 
a bar that appeals to people right 
off the bat. 
The owners of Bad Apple did 
an excellent job knowing exactly 
what type of place would succeed 
in Clemson, and two years later 
their bar has been voted Clemson's 
favorite. 
Are You Ready For Spring Break? 
E'Mage MedSpa & Cosmetic Laser Center 
Wants to help you tame your bikini line in time for 
Spring Break. Start now and you will 
never have to shave again! You have more important things 
than razor bumps and ingrown hairs to worry about, 
so give us a call today for your complimentary consultation. 
We can have you soft and smooth in time for Spring Break! 
(Q MAGE 
medspa & cosmetic laser center 
Syeciatizing in: Tacia(s, MicrodermaSrasion, CdemicaC'PeeCs 
Laser tfair RjemovaC, Laser Vein RemovaC, Laser Sunsyot KemovaC 
'Acne Scar 'RemavaC 
ion T'iger'Bivd.Ste 350   Ctemson, SC 29631 864.654J800      www,enyigemedsya.com 
MedicaCTKrectors - S.%. Vmmat, M/D. &- T.g. Rao, MD. 
Mention this ad and receive a compCimentary mkrodermafarasion 
•with any paid Caser service / 
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Mellow's pizza voted tops in Tigertown 
Franchise based in Atlanta hoagies are served on either French     _______^^_ , .  
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offers  food 
and fun for students. 
DANIEL BLACKMON 
Staff Writer 
The people of Clemson have 
spoken and the best place for 
Tigers to get their pizza is Mellow 
Mushroom. According to the most 
recent Best of Clemson poll by The 
Tiger, there is only one place for 
great pizza in Tigertown. 
This year's winner of Best Pizza 
in Clemson, which is located on 
189 Old Greenville Highway, is 
one out of four Mellow Mushroom 
locations in South Carolina. The 
Mellow Mushroom franchise began 
in the 1970s in Atlanta, GA by two 
Georgia Tech students. 
It expanded to another location 
when a University of Georgia stu- 
dent opened a second one, and has 
since migrated to 12 states. Many 
of these restaurants are located 
in college towns throughout the 
Southeast. However, they do 
extend as far north as Ann Arbor, 
MI. Clemson became part of the 
Mellow Mushroom family a little 
over four years ago. 
Besides serving great food, 
Mellow Mushroom also gives con- 
sumers an opportunity to have fun 
and win prizes. Mellow Mushroom 
offers    trivia     competitions     on 
est Pizza: 
O  Mellow Mushroom 
©  Papa John's 
® Peppino's 
© Todaro's 
©  Pizza Hut 
Monday and Tuesday nights. 
Monday night's questions are gen- 
eral trivia while Tuesday nights are 
reserved for inquires about specific 
activities such as entertainment or 
sports. 
The festivities begin at 9:00 pm 
and prizes include gift certificates 
worth 30, 20 and 10 dollars to the 
top three teams in the competition. 
Mellow Mushroom's menu con- 
tains a variety of ten pizzas ranging 
from the loaded house special, which 
comes with pepperoni, sausage, 
ground beef, onions, green peppers, 
mushrooms, black olives, tomatoes, 
bacon, ham and extra cheese, to the 
pesto, which is just cheese pizza 
with pesto sauce instead of pizza 
sauce. These come in sizes small 
(10") to large (16"). 
In addition to their pizzas, 
Mellow Mushroom also offers 
many other dining options. There 
is a wide selection of hoagies, 15 
in all to choose from. These include 
vegetarian, steak and cheese and 
turkey and cheese among others. All 
a ies are ser e   eit er re c  
Mellow Mushroo  makes their 
pizzas and calzones from their own 
unique spring water dough. They 
also offer a gourmet white pizza, 
which is made with olive oil sauce, 
minced garlic, sun dried tomatoes, 
provolone, mozzarella, feta cheese, 
tomatoes and onions. They also 
offer customers the option of creat- 
ing their own pizza. 
Aside from the food, custom- 
ers also enjoy a unique dining 
experience while eating at Mellow 
Mushroom. The restaurant is 
housed in a large white house that 
allows those dining to eat outside on 
the porch or on the paved lawn. The 
interior of the house has an eclectic 
feel that is synonymous with any 
Mellow Mushroom location. 
This has become a popular place 
to be on college football afternoons 
and weekends as well due to its 
food and interesting atmosphere. 
Also, the restaurant offers enough 
televisions to satisfy any Clemson 
fan's need for sports as well as their 
appetite. 
"I think it's a fun restaurant," 
said junior elementary education 
major Allison Denton. "The pizza is 
good but I like their calzones even 
better." 
Mellow Mushroom is open from 
11 a.m. until 10 p.m. on Mondays 
through Saturday, and from noon 
until 9 p.m. on Sundays. 
Students choose football 
Intramural sport this 
semester fielded 176 teams, 
a new record. 
JOSH FORT 
Assistant Sports Editor 
Intramural sports are a big part 
of student life on the Clemson 
University campus. Students 
enjoy getting out of the daily 
study grind and competing in their 
favorite sport, whatever that may 
be. The readers of The Tiger have 
spoken and flag football is the 
best intramural sport of the many 
that are offered by the Campus 
Recreation Department of Clemson 
University. 
Flag football is modeled after the 
original American sport of football, 
except for a few changes. Players 
are not allowed to tackle opponents. 
Instead, they must pull a flag belt 
from their opponent's waist, hence 
the name flag football. Seven play- 
ers are on the field for each team 
at a time instead of the traditional 
eleven. Extra point attempts are not 
kicked. The scoring team has the 
option of a one-point, two-point, or 
three-point conversion attempt from 
Best Intramural Sport: 
O  Football 
©  Soccer 
®  Ultimate Frisbee 
©  Softball 
©  Dodgeball 
the three yard line, 10 yard line and 
20 yard line, respectively. 
A non-refundable $25 fee is 
required from each team, in addi- 
tion to a roster with student names 
and signatures. The team can then 
choose their appropriate division. 
Divisions that make up the field of 
flag football include: men's-novice, 
men's-advanced, women's, corec 
(men and women), Greek-advanced 
and Greek-novice. The division 
choice usually decides what night 
games will be played ranging in 
times from 5:00 p.m. to 10:00 p.m. 
A bracket style playoff system 
decides the intramural flag football 
champion. A champion is crowned 
in the men's, women's and corec 
divisions of flag football. Playoffs 
for the 2004 season begin this 
week. 
Flag football instills qualities that 
are essential in success after col- 
lege, such as teamwork. "It really 
demonstrates how seven guys can 
accomplish a goal faster than one" 
says Tony Greene, a sophomore from 
Thomaston, Ga. 
Andrew Galloway, a packaging 
science major from Florence, thinks 
that by participating in intramurals, it 
allows players to "get away from the 
pressures of school" and "brings you 
closer to your friends." For some, 
like Spartanburg junior Will Judy, it 
simply "makes Mondays better." 
In a statement released to The 
Tiger on Wednesday, a person on 
behalf of the Intramural Staff said 
"The Intramural Staff would like to 
thank the students for their participa- 
tion in flag football along with those 
who participated in the inaugural 
Palmetto Cup Tournament. Despite 
charging a first time non-refundable 
$25 fee for flag football teams, we 
fielded 176 teams for the season, 
a total well beyond our previous 
record. We look forward to next year 
and to continually providing quality 
service to our students." 
buy low 
fly high 
small fares, 
big fun 
across the 
US and 
Canada 
(800) 
777.0112 
U.S. 
(888) 
427.5639 
CANADA 
DU ZASEKOPULOUS MjIT 
DOWN, SET, HUT: Intramural flag football players prepare for a snap at the 
In^amwvLEielik.JliespprLvias.yotedNQ..Lti)iMudents,  
www.statravel.com 
STUDENT TRAVEL 
DUZASEROPUlOUSsialT 
ORDER UP: The Mellow Mushroom, in addition to having delicious pizza, 
offers trivia nights and an assortment of specialty beers. 
Anderson Auto Auction 
2424 Hwy. 81 N. Anderson, SC 
Exit 27 on 1-85, 5 miles S. Next to T.L.Hanna High School 
Students, our staff will help you buy 
and sell cars! 
864-261-6699 
Open to ^ 
The Public 
Buy or sell like 
the dealers do! 
Thursday Nights 
at 7:00 p.m.     A 
Personal 
Check 
ok 
$15 OFF 
All Buyer and 
Seller Fees 
With This Ad 
in Hand! 
Free Liberace 
estate matchbooks 
with logo! 
Free Signed 
NASCAR photos, 
limited supply! 
A Picture is worth 
a thousand words! 
andersonautoauction.com FaX! 864-261-3280 
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South Carolina Arts Commission r///////> 
SOUTHERN 
It 4-2005 Southern Circuit 
TOUR OF INDEPENDENT FILMMAKERS 
jriM 
m 
■ 
*      i 
BARBARA HAMMER 
Resisting Paradise 
CIRCUIT 
Making the invisible visible is what compels the prolific filmmaker Barbara Hammer. Resisting 
Paradise, Hammer's latest film, emerged from her experiences while an artist-in-residence in the 
fishing village of Cassis in southern France. It juxtaposes the lives of painters Henri Matisse and 
Pierre Bonnard during World War II with those of several French Resistance fighters who were still 
alive. 
The interviews with Jews who survived due to the bravery of their neighbors (including German-Jewish 
philosopher Walter Benjamin) are eye opening. - Jordan Hitler. Bang it out.com 
Parallel Lines 
para lie 
NINA DAVENPORT 
ANDREW BUJALSKI 
i 
JAN KRAWITZ 
STEVE GENTILE 
RICHARD GORDON 
Parallel Lines is an American roadtrip movie, with a twist. The journey takes place in the fall of 2001, 
as filmmaker Nina Davenport drives from California back home to New York. 
She approached her subjects by asking them what they think about the terrorist attacks, and they 
almost immediately begin to talk about ancillary subjects, like the cowboy in Bandera, Texas who tries 
to explain why his mother shot his father all those years ago, or the clearly racist, poor white Alabama 
farmer talking about his black friends who live nearby. It is a portal into the inner live of Americans. 
"Consistently engaging, often poignant pic. ..an affecting personal documentary that proves there s still 
some heart left in the American Heartland." - VARIETY 
Funny Ha Ha 
Three Critic' Top Ten of 2003 Lists: Amy Taubin (Film Comment), Gerald Peary (Boston Phoenix), 
Warren Curry (Cinemaspeak.com) 
Independent Spirit Awards 
Winner "Someone to Watch" Award 
Andrew Bujalski's romantic comedy about post-college identity crisis suggests Cassavetes' Shadows 
transposed to post-millennium, middle-class, slacker Boston. Like Cassavetes, Bujalski is making a 
film not only about 'what he knows' but also about a sociopolitical-cultural-psycho-sexual experience 
he shares with everyone on the screen. 
Big Enough 
Using Michael Apted's technique of observing subjects at different ages; she contrasts the youths of 
these little people with their lives 20 years later. . An informative film and, of course, a counteractive 
of the kind of "symbolic" use of little people in films that Peter Dinklage (The Station Agent) ranted 
against in Living in Oblivion. 
In this intimate portrait, several dwarfs who appeared in Jan Krawitz and Thomas Ott's 1982 film Little 
People welcome the camera into their lives once again. Big Enough provides a unique perspective on a 
proud and active community that many people know only from cultural stereotypes. 
Loaded Gun: Life, and Death, and Dickinson 
"A brisk, often brilliantly funny documentary."- Wesley Morris, The Boston Globe 
"Loaded Gun is captivating, stimulating, witty and profound." - Johnette Rodriquez. The Providence 
Phoenix 
A filmmaker' who is stumped but captivated by Emily Dickinson's poetry searches for flashes of 
insight' into the elusive poet beyond those offered by his lively but traditional interviews with experts 
such as famed actress Julie Harris and U.S. Poet Laureate Billy Collins. So he turns to shrinks, a 
sensitive, a stand-up comic, a rock band- even a fan with an Emily tattoo across his hack. 
Morning Sun 
The film Morning Sun creates an inner history of the Great Proletarian Cultural Revolution. It provides a 
multi-perspective view of a tumultuous period as seen through the eye and reflected in the hearts and 
minds of members of the high-school generation that was born around the time of the founding of the 
People's Republic of China. The movie begins with clips from a 1964 "musical extravaganza" that looks 
like a Chinese high school combination of "The Good Earth" and "Porgy and Bess." "The East Is Red." 
photographed in volcanic color, splashes its propaganda in terms so simple that the scenes become 
almost Brechtian; more specifically, it's a crude Minnelli musical essentially produced by Mao, the 
Arthur Freed of Communism. 
2004-2005 Southern Circuit 
All events held at 7:30 p.m. 
McKissick Theater, First Floor Hendrix 
Big Enough 
Never Live Above a Psychic 
Morning Sun 
February 2 
March 2 
April 6 
. 
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www. aplacetocomeali ve. com 
A . L . I . V E 
ALIVE is the best place to 
connect with other spiritually 
hungry people who are sincerely 
seeking truth and meaning for 
life! 
SUNDAY 11:00 AM 
www.amplaceto 
When you come to ALIVE, 
you can expect 
• casual cloths 
• great music 
• a free cup of coffee 
• a powerful message 
• people like you 
• in an environment of 
community 
comealive.com 
Dear fellow Tigers and Gamecocks, 
As our football teams prepare to meet on the field for 
the 102nd time, we would like to welcome all our 
students, faculty and alumni from both schools to a 
special event. 
The Clemson-Carolina rivalry dates back to 1896, 
having its share of both light-hearted fun and 
unbecoming conduct. On game day emotions run 
high, but we want to remind everyone to do their part 
to keep the rivalry friendly and good-natured. Please 
show respect for your fellow fans this weekend, 
whether they are wearing orange or garnet. 
Remember, we're all at the game for the same reason 
- to support our teams and to have fun at a great 
college game. 
Despite our differences, Clemson and USC fans have 
one thing in common - we love to tailgate! Our 
football games wouldn't be complete without the 
good food and fellowship of tailgating. Please 
remember to tailgate resonsibly to ensure that 
everyone has a safe and enjoyable day in Death Valley 
and a safe trip home afterwards. 
We wish everyone a safe and exciting game day, and 
may the best team win! 
Adam Hammond, 
Student Body President 
Clemson University 
Zachery Scott 
Student Body President 
University of South 
Carolina 
Better Ingredients. 
Better Pizza. 
501 COLLEGE AWE. 
Large One Topping 
& One Order of" 
Chicken Wings 
$ 13 99 
Delivery or Carryout 
Coupon Expires 12/20/04 
Tax Not Included 
Dorm Duo 
Two Small 
10" Cheese Pizzas 
$799 7 
Delivery or Carryout 
Late Night Special 
One 14" Large 
OneTopping 
I 
6 
Tuesday 
Carryout Special 
One Large 
One Topping Pizza 
$£99   !  $C55 5 
Delivery After 9pm Only 
Coupon Expires 12/20/04 Coupon Expires 12/20/04 
Tax Not Included Tax Not Included 
Carryout Only 
Coupon Expires 12/20/04 
Tax Not Included 
Four Medium 
One Topping 
Pizzas $-|Q99 19 
Delivery or Carryout 
Coupon Expires 12/20/04 
Tax Not Included 
One Large 
One Topping Pizza 
$799 7 
Or 
Two Large 
One Topping Pizzas 
CLEMSON US. CAROLINA 11/20/04 
SHAKE N' BAKE THE CHICKENS! 
$ 12 
Delivery or Carryout 
Coupon Expires 12/20/04 
Tax Not Included 
I 
I 
I 
Tiger Combo 
One Large 
One Topping Pizza & | An Order of Breadsticks 
1
 $Q99 9 
Delivery or Carryout 
Coupon Expires 12/20/04 
Tax Not Included 
Dinner for Two 
One Large 
One Topping 
& One Order 
of Cheesesticks 
99 10 
Delivery or Carryout 
Coupon Expires 12/20/04 
Tax Not Included 
-PAPA (7272) 
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Tiger Lily once again claims Best Flower Shop 
WILL SPINK 
Opinions Editor 
Tiger Lily Gifts and Flowers 
has been in the Clemson area for 
10 years now, and students have 
voted it Best of Clemson in The 
Tiger's poll most of those years. 
This year was no different, as 
Tiger Lily won Best Flower Shop 
in the most recent voting. 
"We're really pleased to be 
selected; it's a real honor," said 
store owner Margaret Kosinski, 
who opened the shop 10 years 
ago. "We try to be service ori- 
ented.  and  I  think we're  doing 
Best Flower Shop: 
O  Tiger Lily 
® Clemson Florists 
®  Senn's on Sloan 
©  Bi-Lo 
©  (tie) Botanical Gardens 
that." 
Tiger Lily is located next to 
Skin's Hot Dogs in the Clemson 
Center shopping center, which is 
adjacent to Tillman Place apart- 
ments on Highway 76 in Clemson. 
Planet & The 
Comics Newsstand 
Anderson, SC   102 N. Clemson 
261-3578 Ave., 654-2210 
While Kosinski says the shop 
does maintain a large local client 
base, students do provide a large 
portion of the business for Tiger 
Lily, and Kosinski enjoys provid- 
ing for them. 
"We give students discounts 
and treat them well," she said. 
"We really do cater to the stu- 
dents." 
A variety of student organi- 
zations, especially sororities, 
consistently visit the shop, and 
business really picks up around 
Rush time, Kosinski said. In addi- 
tion, she keeps the flowers for 
each individual sorority in stock 
"We are really pleased 
to be selected; it's a real 
honor. We try to be service 
oriented, and I think we're 
doing that." 
MARGARET KOSINSKI 
owner, Tiger Lily Gifts and Flowers 
throughout the school year. 
Valentine's Day is, of course, 
another popular purchasing 
period for the flower shop, with 
a lot of guys coming in to buy 
roses for their girlfriends. Parents 
often call to have flowers sent to 
their daughters during holidays, 
birthdays or stressful times, such 
as exams, Kosinski said. 
Kosinski says that she has 
learned over her years in Clemson 
what kinds of flowers college 
girls like to receive, and she 
always makes certain that she has 
plenty of them at the store when- 
ever a parent or boyfriend may 
be stopping by for something to 
cheer up the one they love. 
"We always have lots of dai- 
sies, tulips and roses," Kosinski 
CLEMSON A*EA TRANSIT 
Thanbgivillg Holiday Bus Sche4ule 
November »?'28' *°<>4 
TugaAy. November aj 
Day Routes @ Regular Schedule (peak) 
No Evening Red after 8:QO pra & No Campus Connector 
Wednesday, November 34. 
Holiday Schedule (off peak) 
No Orange Route, Blue Route & 
No Evening Red Route after 7:00 pm & No Campus Connector 
Thursday, November zi 
No CAT Bus Service 
Friday, November 36 
No Day Routes/Nig htCAT only 
Saturday, November %j 
NightCAT 
Sunday. November 38 
Regular CAT Bus Service Resumes 
Regular Schedule (Peak) = During Fall & Spring Semesters 
Holiday Schedule (Off-Peak) = All other times of the year 
For more information: 
www.catkui.cam 
Phanm: 864-6*4 Z**7 
F jr » * r ■ ■  ' »»»»»*»«**'   I   I 
said. "Those are the favorites of 
the girls. We just have a little bit 
of everything." 
"A little bit of everything" 
at this shop includes a variety 
of items beyond flowers, as the 
store also doubles as a gift shop 
for items ranging from less than 
a dollar to quite expensive. While 
Kosinski admits that most of the 
students stopping by her store are 
coming to purchase flowers, some 
of them do pick up gifts for their 
parents or their siblings from time 
to time. 
Another significant portion of 
the shop's business comes from 
weddings, Kosinski said. Not only 
do many local families use the 
shop to provide flowers for their 
weddings, but also many students 
who get married in the area while 
in school or soon afterwards take 
advantage of the flower shop that 
is consistently becoming the local 
favorite of Clemson students. 
EMILY CAGGUNO/pholo edito 
SMELLIN' LIKE ROSES: Tiger Lily Gifts and Flowers, located in the Clemson 
Center on Highway 76 in Clemson, provides students all types of flowers. 
le ®\H §aftttou$ $fcppe 
I Buy any Sandwich or Salad 
And Set One Free! 
(Equal or Lesser Value) 
Ye Olde Sandwich Shoppe 
12 N. Townville St. 
Downtown Seneca 
I 882-3006 
L. Expires 10/31/04 
Come and enjoy the great 
food and friendly service 
that have made us a 
favorite dining spot 
for over 8 Years! 
Choose from our 
selection of 
over 
100 menu items!! 
N. 1st Street 
Hwy. 123 
■ 
Saturday Special 
$.25 Wings! 
(no coupon necessary) 
Directions: From Clemson take 123 to 
Seneca. Turn left at Ingles. We're on 
the left hand corner at the 4th 
stoplight. 
Are you a business major 
who would like some hands 
on experience before you 
graduate? Come work for 
the Tiger's advertising de- 
partment. Call 656-2150. 
* 
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GET UP TO 50% BACK FOR YOUR TEXTBOOKS 
IF THEY ARE USED AGAIN NEXT TERM. 
INCREASE THE SUPPLY OF 
LOWER PRICED USED TEXTBOOKS 
FOR OTHER STUDENTS. 
CLICK ON 
http://clemson.bkstore.com 
TO SEE IF YOUR FACULTY IS REUSING YOUR BOOKS 
YOU CAN GET UP TO 50% BACK. 
Clemson University Bookstore 
Hendrix Student Center 
it i 
 . .        
Clemson, SC 29634 
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Auto Zone, Death Valley 
Exxon tie for best car shop 
BEST OF CLEMSON THE TIGER ■ PAGE A19 
WILL SPINK 
Opinions Editor 
In a close battle for Best Auto 
or Mechanic Shop, Death Valley 
Exxon and Auto Zone finished in 
a dead heat. The shops are miles 
apart and offer to some extent dif- 
ferent services, but both serve stu- 
dents and their automobile needs 
throughout the year. 
Auto Zone is not located nearly 
as close to campus as Death 
Valley Exxon is, but the store still 
enjoys employing and serving stu- 
dents, said store manager Tammy 
Campbell. Campbell's Auto Zone 
shop has been located at 201 
Oconee Square in Seneca, right 
beside Big Lots, for eight years 
now, and Clemson students have 
gotten to know it well during that 
time. 
"We get a lot of business from 
students," Campbell said. "It helps 
business a lot, and we enjoy trying 
to help the students and trying to do 
the best we can to figure out what 
they need." 
Because many students are on 
their own for the first time and 
have never had to worry about the 
maintenance of their car before, 
Campbell said she and her staff 
get a lot of questions about diag- 
nosis, repair and installation of 
new parts. 
Auto Zone offers free testing on 
batteries, alternators and starters in 
addition to a troubleshoot test for 
Check Engine lights on any cars 
made since 1996. After diagnosing 
the difficulty, Auto Zone employ- 
ees are often able to assist students 
and other patrons with the installa- 
tion of everything from batteries to 
headlights, Campbell said. 
Death Valley Exxon owner Steve 
Rushton said his business and Auto 
Zone really are as different as night 
and day. For example, Auto Zone 
might sell a policy for roadside 
service and then call them to take 
Best Auto or 
Shop: 
O AutoZone 
Mechanic 
O 
® 
(tie) Death Valley Exxon 
Valvoline 
© Wal-Mart 
care of it. Or, Death Valley Exxon 
may be doing a repair and call Auto 
Zone to buy a part for the repair. In 
fact, these repairs are the founda- 
tion of the work at Death Valley 
Exxon, which also sells gas and 
gives free air for tires. 
Another major aspect of Death 
Valley's work is doing all the tow- 
ing for Clemson University. While 
this may yield plenty of revenue, 
Rushton said it also makes them 
look like the bad guy sometimes. 
The focus for Rushton and 
his staff, however, is automobile 
repair, as he calls Death Valley 
Exxon "the emergency room for 
automobiles." 
"Our function with most stu- 
dents is we're the uncle who has 
to correspond with mom and dad 
about what's wrong with their car," 
Rushton explained. 
Due to their proximity to cam- 
pus, about 70 percent of business 
is student-related, Rushton said. 
While this is a big plus for his 
business, it also makes establishing 
a loyal clientele very challenging. 
"We have to recruit about 25 per- 
cent of our clients every year even 
if we please everybody," Rushton 
said. "You lose a lot of business 
that way; we're constantly in the 
acquaintance phase of work." 
Since he has been here in 
Clemson for 25 years, however, 
Rushton builds most of his client 
base from referrals and alumni who 
entrust their kids to them when the 
children head off to school. 
Students trust Wachovia with money 
WILL SPINK 
Opinions Editor 
In a college town like Clemson, 
banks tend to pop up about as often 
as Tiger paws, thanks to the large 
number of college students who 
look for local financial institu- 
tions when they head off to school 
and a new town for the first time. 
Thus, the Best Bank competition 
includes a number of competitors 
that seem to alternate through the 
top few spots each year. 
After a runner-up finish in 
last year's voting, Wachovia sur- 
passed last year's winner, Bank of 
America, and a number of other 
financial institutions to win the 
always tightly contested race for 
Best Bank. 
"We're glad to have the 
University beside us and all the stu- 
dents," said Judy Barnaskey, finan- 
cial center manager for Wachovia. 
"We're just so excited to be voted 
Best Bank." 
Wachovia offers a number of ser- 
vices to the students of Clemson, 
including free student checking 
accounts, free T-shirts upon reg- 
istering for an account and free 
online banking and bill paying for 
these accounts. In addition, these 
student checking accounts can lead 
to the option of starting a savings 
account with no minimum balance 
if a student so desires. 
While all of these services are 
certainly perks for students looking 
for a new bank in Clemson, a num- 
ber of local banks do offer similar 
options for incoming freshmen. 
Two other factors that Wachovia 
has going for it, however, may set 
it apart in some students' minds, 
Barnaskey said. 
"I think convenience and service 
are the two biggest things," she 
said. "We offer four ATMs here in 
Clemso, and we're always glad to 
see the students when school starts 
back." 
Wachovia begins recruiting 
students to do their banking with 
Best Bank: 
O Wachovia 
©  Bank of America 
®  BB&T 
©  Carolina First 
©  First Citizens 
them during their time at Clemson 
even before they even enroll at 
the University by hosting a table 
at Orientation and then coming on 
campus at various times throughout 
the school year. While Wachovia 
does   not   have   a   branch   loca- 
tion on campus at the University, 
two of their four local ATMs are 
located on campus, including one 
in the Hendrix Center and another 
near the Shoebox dormitories. 
Barnaskey said that students do 
make up a large portion of their 
clientele and that it is "definitely 
a benefit" for Wachovia to have 
Clemson nearby. 
Clemson students, by the 
same token, benefit from having 
Wachovia near them almost wher- 
ever they go near the University. 
In addition to the four local ATM 
locations, Wachovia has branch 
banks both in downtown Clemson 
and on Highway 123. 
Welcome to Wacb 
Fin a ncial Center Manager 
Rose 1 
EMILY CAGGIANO photo editor 
BANK ON IT: Clemson students selected Wachovia as the Best Bank this year, 
possibly due in large part to the convenience of its two local branch banks. 
Didn't find your favorite place or person in Clem- 
son in this issue. Send us your suggestions for next 
year's best of Clemson issue. Email Caroline at 
editor@thetigernews.com. 
NOVEMBER 19,2004 OPINIONS THE TIGER ■ Page A20 
